SANOFI EXTERNAL Q&A FOR RESPONSE TO MEDIA
INQUIRIES FOLLOWING NORTH AMERICA LOGO CHANGE
ANNOUNCEMENT ON JUNE 15, 2011

1. Why is the logo changing?

On May 6, 2011, following the Annual General Meeting of shareholders, sanofi-aventis
announced an official name change from sanofi-aventis to Sanofi for the Holding Company and
Corporate Headquarters in Paris. In addition to the name change, the company introduced a new
logo.

Globally, the name change proposal recognized that, in practice, the company was already
commonly referred to as Sanofi. By changing the company name to the simplified Sanofi, the
company strengthens its image and awareness around the globe as it seeks expansion into new
markets, pursues acquisitions and partnerships, develops new products, and grows the business.

2. What does this mean to the North America organization?
The goal is to implement new name and logo while maintaining business continuity.

While the name change and logo implementation is effective immediately for the Holding
Company and Corporate Headquarters in Paris, the North American business will implement over
the course of 2011.

3. What is the official name of the company?
The holding company and Corporate Headquarters in Paris are now officially Sanofi.

In the United States, the legal name will remain sanofi-aventis U.S. LLC or sanofi-aventis U.S.
Inc., and it will now do business under the name Sanofi US and use of the Sanofi logo.

The Vaccines Division will continue to be known as Sanofi Pasteur. Chattem, Genzyme, Merial
will all retain their names with “A Sanofi Company.”

4. Does the name change and logo use apply to all divisions and all subsidiaries, globally and
in the U.S.?

The full roll out and use of the logo throughout the North America business, its divisions,
subsidiaries and affiliates, will occur as a phased, multiyear implementation to ensure maintained
business continuity.

6. What does the new Sanofi Bird of Hope logo represent?

The new Sanofi Bird of Hope logo symbolizes the three key principles of Sanofi’s strategy:
Innovation, Adaptability, and External Growth. The three complementary shapes make a whole: a
planet with the bird of hope in the center, equally representing the diversity of our divisions,
subsidiaries, affiliates and various teams. The colors (blue, green, ochre and white) represent life:
Water — earth — fire — air.

When associated with the Bird of Hope logo, Sanofi is spelled in all capital letters.



8. How do we use the name Sanofi?
In text, “Sanofi” will be spelled with a capital “S” (Sanofi).

When associated with the Bird of Hope logo, Sanofi is spelled in all capital letters (SANOFI).

9. How do you pronounce Sanofi?
Sanofi is pronounced as: Sa - short “a” sound, like bath; no - like no; and fi - like fee.
The accent falls on the third syllable (fi).

10. Will the trading symbol in the stock exchange change?
No. The trading symbol is still (SAN) in Paris and (SNY) in New York.

11. Will company contact information, such as email, change?

While sanofi-aventis email addresses will remain active for two to three years during this
transition, implementation of the new @sanofi.com email (replacing @sanofi-aventis.com) is
already under way for U.S. Pharmaceutical Operations and R&D employees.

The transition to the new email addresses will be done over a period of time as to not disrupt
business or communication with external stakeholders.
12. Will the websites change?

The Global website — www.sanofi-aventis.com — has transitioned to www.sanofi.com.

North American internet site has been changed to www.sanofi.us.com.
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