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HUMAN TRUTH

We believe

LIFE NEEDS PLAY.

Play is different and unigue for each of us.




OUR MISSION - PURPOSE

@

TO ENTERTAIN THE WORLD THROUGH INFINITE WAYS TO PLAY

To make life more SCALE
interesting and fun To bring play to
with rich moments everyone, anywhere.

& experiences New markets,reaching

new audiences

Playtika




OUR MISSION - PURPOSE

TO ENTERTAIN THE WORLD THROUGH INFINITE WAYS TO PLAY

EXTERNALLY INTERNALLY RANGE OF SERVICES
The wide range of The diversity of AND KNOWLEDGE
games/content that people and cultures Data, technology,

Playtika offer both within the company marketing, boost etc.

now and in the future. and portfolio.




OUR MISSION - PURPOSE &/ ‘

TO ENTERTAIN THE WORLD THROUGH INFINITE WAYS TO PLAY

PLAY AS A CONCEPT Address different play
Ability to cross into preferences, behaviors
other genres/categories personalization and

customization of play

Playtika




OUR MISSION - PURPOSE

To entertain the world through

INFINITE WAYS
TO PLAY
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INFINITE WAYS




BRAND POSITIONING

A PLAY-FIRST
ENTERTAINMENT COMPANY
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A PLAY-FIRST ENTERTAINMENT COMPANY

We develop games, but our true focus is on
bringing play to the world, because life needs play.

Our DNA core business — Play is at the heart of how
we think, behave, make decisions and ultimately,
what makes us successful and stand out.

@t £




&

BRAND POSITIONING

A PLAY-FIRST ENTERTAINMENT COMPANY

We exist to 'Entertain the World'

Speaks to our position as a business
in the entertainment industry

Flexible for our future — provides enough
flexibility to allow for expansion into other
genres/categories beyond games




VALUES

DAaR
CHALLENGE

WE ARE AMBITIOUS INNOVATORS

When we take a seat at the table we don't just play to win, we play to change the game

&

& Playtika Overview - 11



VALUES

— RGN

~WITH THE

- PAGCK

WE ARE TEAM PLAYERS

When we combine our strengths we don't just run faster, we become unstoppable

& Playtika Overview 12




VALUES

CuT

CHASE

WE ARE FAST AND DIRECT

By quickly identifying what's important, we find the most effective way to achieve our goals.

&

& Playtika Overview - 13



VALUES

<R
MAKE IT

GCOUNT

WE MEASURE EVERYTHING

Nothing we do is ever a waste of time. We either succeed or learn from our mistakes.

& Playtika Overview 14




VALUES

<> RUN
DARE- 70 " WITH THE

CHALLENGE PACK
em M\;\:E/ +"l'
"CHASE GCOUNT
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BRAND PERSONALITY

Belief

LIFE NEEDS PLAY

TO ENTERTAIN THE WORLD,
THROUGH INFINITE WAYS TO PLAY

Positioning

A PLAY-FIRST
ENTERTAINMENT COMPANY

Brand Statement

INFINITE WAYS TO PLAY

DARE TO RUN WITH CUT TO MAKE IT
CHALLENGE THE PACK THE CHASE COUNT




TOOLKIT

Overview

Helele

Colors

Typography

Ellipses

lcons

Dynamic Typographic Titles
Photography

Design System



TOOLKIT OVERVIEW

These are the six key visudl
components that come
together to form the
Playtika brand:

1. Logo

2. Colors

3. Typography
4. Ellipses

S. lcons

6. Photography

Playtika

e A

Playtika
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LOGO

Development from
previous cheetah icon

Playtika

PREVIOUS

Playtika

NEW

Playtika

— Simplified cheetah character
— Simplified typography

— Circle evolved to slanted ellipse
shape to emphasize movement
of the brand



LOGO

The logo is formed of
two parts; the cheetah
icon in an ellipse and
the logotype.

Playtika

Playtika



LOGO

The logo can be

used in a vertical or
horizontal format
and can also be used
without the cheetah

IcON where necessary.

When the cheetah
icon Is used alone,
the ™ symlol should
be used instead of ®.

Playtika

Playtika




LOGO

Always maintain a clear space
around the Playtika logotype to
protect the logo from distracting
graphics or typography.

150% 100%

When using a vertical layout, the
clear space should be 150% of
the size of the 'a' on all sides.

When using a horizontal layout
or just the type, the clear space
should be the size of the 'a’' on
all sides.

. Playtika.
Playtika

Compositions of the logos - -
should always be as shown
here. The proportions between

_ o _
the cheetah and the logotype
should never change when o

shown together.

Playtika



LOGO

The logo can appear

on white, red or black
backgrounds or over
photography. Ensure that
the logo is still clearly legible
over photography by making
sure there is enough contrast
between the image and

the logo.

The type should be in black
with a red dot above the V'

The type should be white
with a red dot.

The type should
be white including the dot.

Playtika

®

®

®
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LOGO

The logo is the primary visual
representation of the brand, and
Nneeds to be treated respectfully.
Changing any part of the logo
will jeopardize consistency and
weaken its impact. Please avoid
doing the following:

1. Do not apply any gradient to the logo.

2. Do not apply two colors to the logo, even
If they are part of the brand color palette

3. Do not apply any other color to the logo,
other than authorized colors.

4. Do not warp the logo.
S. Do not place the logo in holding shapes.

6. Do not place the logo on imagery which
affects legibility. There should be o
strong contrasting background behind
the whole logo.

Playtika

®




LOGO
PARTNERSHIPS

A brand sign-off should be
used with partner logos to
connect them to the overall
Playtika brand.

Playtika

Jelly Button

A Playtika. studio

“A‘,Wooga

A Playtika. studio

Seriously

A Playtika. studio



COLORS

Red is the main brand color, with the
addition of black and white shades
to add visual interest across the
brand assets. Backgrounds should
always feature one of these colors.

After the primary colors, yellow is the
next priority to e used.

The complementary colors should
also be used in icons and typography
but should be used sparingly as the
core primary colors should be the
focus of the brand.

** IMPORTANT ***

In corporate online materials
such as Powerpoint/Keynote
presentations, only the primary
colours should be used (red,
black, white).

Playtika

Primary Red

Hex: #ff3344

RGB: 255/ 51/ 68
CMYK:0/88/75/0
Pantone: 2035 C
Pantone: 2035 U

Yellow

Hex: #ffd96b

RGB: 255/ 217 /107
CMYK:0/15/66/0
Pantone: 2003 C
Pantone: 2003 U

Orange

Hex: #ff8850

RGB: 255 /136 / 80
CMYK:0/58/69/0
Pantone: 2013 C
Pantone: 2013 U

Red Shadow

Hex: #bal72a

RGB: 186 /23 /42
CMYK:18/100/82/0
Pantone: 2041 C
Pantone: 2041 U

Primary Black

Hex: #000000
RGB:0/0/0
CMYK:40/40/40/100
Pantone: Neutral Black C
Pantone: Black U

Green
Hex: #60eb9%95

RGB: 106 / 235 /149
CMYK:56/0/68/0

Pantone: 2268 C
Pantone: 2268 U

FHIMPORTANT ***

Primary White

Hex: #ffffff

RGB: 255 /255 / 255
CMYK:0/0/0/0
Pantone: -

Blue

Hex: #70c8ff

RGB: 112 / 200 / 255
CMYK:53/7/0/0
Pantone: 2199 C
Pantone: 2199 U

This color is used only for shadows

casted on vector icons.



TYPOGRAPHY

The Playtika brand uses Codec
Pro in four different weights.

The headline font 'Codec Pro
Fat [talic' is very bold and
emphasises the energetic
and rebellious attitude of the
Playtika brand.

Codec Pro
Fat Italic

Codec Pro
Heavy

Codec Pro
Regular

Codec Pro
Light

PLAY

LET US ENTERTAIN YOU

Play Life Balance

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet doloreLorem
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euvuismod tincidunt ut laoreet dolore Lorem
Ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euvuismod tincidunt ut laoreet dolore Lorem
Ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euvuismod tincidunt ut laoreet dolore



TYPOGRAPHY

The Playtika brand uses Codec
Pro in four different weights.

The headline font 'Codec Pro
Fat [talic' is very bold and
emphasises the energetic
and rebellious attitude of the
Playtika brand.

Playtika

Codec Pro
Fat Italic

Codec Pro
Heavy

Codec Pro
Regular

Codec Pro
Light

Mream
CEMuAC

NAUTE HAM PA3BJEKATb BAC

Mbl TNnentmnka

JTopeM nncyMm gonop CUT AMET, ey Nep HOCTPYA exneteHanc.
YANyM MHTENNEramMm aH HOM. MIMOetyc epunymut peuycabo ect Ly.
Ey npu cumMyn nepnetya cupmbeHtyp, Butae pedeppeHTyp npm
MH. YCy ayeM COonyta mHtenmneredbat aH, anepmnam soLmnbyc HO
npwv. Bux pernoHe gnuepet He, AMLTAC MMNegnt npu yT.
DAUMNTINCKU LOHUJTYCUOHEMAYE UH XNC, CAHLTYC andyLmnmyc xac
He. YT anaM mHtenneram Hey. OgmMo MaHOAMYC OXMITOCOMNXMA
AyM HO, €T eaM BUAUT NOCTEA, YT IMOPUC ECCEHT BUPTYTE €YM.



TYPOGRAPHY

The Playtika brand uses Almoni
INn four different weights.

The headline font 'Almoni
Ultra Black' is very bold and
emphasises the energetic
and rebellious attitude of the
Playtika brand.

Playtika

Almoni
Ultra Black

Almoni
Bold

Almoni
Reqular

Almoni
Light

INI1
L3

INDi1 7'2W1 1D 1JININ

Ap'0"79 1JNIN

O 07010 - IN'DOND UHAN D171 DN '0DTTN MIUP0ID  UNN U'o 1717 DIDD'N 0017

NIV - 2071 11007 UPDI DD 710 YOIIN J'OUNT7D IDTIN NI NI TN [DTHEIN
JADN'D7 UON 71707 1773771 7DJUND 1720 UN0 'MNWN N7 .NUAT7 NN Y10 Q171 '"iND7
UVUNDT .ININ 17 DMK ANRIT T W1 OU'N710 - JWN0 DU'NDT - JI'Vnt UIN 7171
JUNT7 PJNUND 707 ,0100 1323 3170 'god) a7 Ongg DIYINTTID NN |0



TYPOGRAPHY
HIERARCHY

It is important to organize
typography in a hierarchical
system according to relative
Importance through scale
and font style.

' Plagtlka

EIFE
NEEDS
PRLAY

LET US ENTERTAIN YOU!

We don't just build games. We bring them to
life. Fueled by over six terrabytes of data daily,
our games are continuously evolving journeys,
personalized to deliver new challenges and
surprising thrills at every twist and every turn.




TYPOGRAPHY

A secondary set of typefaces
can be used in communication
exclusively on Google slides
where a more easily accessible
typeface is required. These
typefaces can be downloaded
from Google fonts for free.

Kanit
Black Italic

Open Sans
Extra Bold

Open Sans
Regular

PLAY
NOW

PLAY LIFE BALANCE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet doloreLorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore



ELLIPSES

Dynamic ellipse shapes also
form part of the Playtika brand,
giving a sense of movement and
evolution. They take inspiration
from the cheetah paottern as well
as fast-moving footprints that
are always on-the-go.

The ellipses should always be
mMoving towards the top right
and can interact with other
design elements but must

not overlap copy. They can be
used in white or red and can
e used as an outline or solid.
It is Important to vary the size
to give a sense of depth. The
smaller ellipses should be at 40%
opacity to give the impression
of distance. Do not change the
angle or proportions of the
shape itself.

THIS IS JUST A GUIDE. The exact
layout of the ellipses will need

to be rearranged to best fit the
proportions of the page.

Playtika




ELLIPSES

Do not change the shape of the
ellipse shape itself

Do not place all the ellipses Iin
the middle of the page. They
should always bleed off the page
and give a sense of movement
from bottom left to top right.

Do not change the color of the
ellipses. They should always be
either red or white with either
100% or 40% opacity. The larger
ellipses should be 100% opacity.

Do not let the ellipses overlap
copy as it will affect legibility.

Do not use the same size of
ellipse throughout the design.
The sizes should vary.

Wherever ellipses overlap
eachother, there should always
be a 'shadow' of the front shape
over the back shape, in the color
of the background.

Playtika



ICONS
ICONIC LANGUAGE

lcons bring a sense of playful
rebellion and confidence to the
Playtika brand. They represent
the vibrant world of gaming as
well as creativity and fun.

HOW THEY ARE BUILT

The icons are taken from
simplified versions of existing
game graphics with an overlay
of doodled lines to give it
personality and a cheeky edge.

ICON USE

As well as being used alone,
they can be used together with
typography to create cheeky
and energetic lock-ups.

They should not be used
ON More corporate items
where the tone should be
mMore Serious.

Playtika

REFERENCE
REALISTIC 3D FULL RENDERING
Photoshop detailed rendering
with shadows and highlights

REALISTIC 3D VECTOR RENDERING

Realistic shape simplified from reference
with gradients and shadows

DOODLE OVERLAY
Colorful details added over the top
of the icon to give the object some

playfulness and movement

34



ICONS
CREATING NEW ICONS

Keep the icon style consistent.

lcons should always be
orimarily yellow, with touches of
orange, red, dark red and black
to add a 3D element.

Doodle overlay strokes can e
any of the colors that work best
with the design.

The weight of the stroke will
depend on the size of the icon
but it should be consistent with
these rules for best results.

Strokes should always have
straight ends but curved
corners.

Capp 3 & &
Corner: [ £F £F

Align Stroke: k=

240 px

Stroke Weight: 6 points

@

370 px

655 px

Stroke Weight: 10 points

420 px

35




ICONS ON RED BACKGROUND

& Playtika Toolkit

56



ICONS ON RED BACKGROUND

4
N %

& Playtika Toolkit
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ICONS ON RED BACKGROUND

& Playtika Toolkit

38



ICONS ON WHITE BACKGROUND

Playtika ookt

39



ICONS ON WHITE BACKGROUND
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ICONS ON WHITE BACKGROUND
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Playtika ookt
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GENERIC ICONS

Generic icons on website
and newsletters should be a
simple line icon and always
be the same weight of line.

Playtika

Sl =

)



DYNAMIC TYPOGRAPHIC TITLES

LEVEL 1 (SUBTLE) LEVEL 2 (PLAYFUL) LEVEL 3 (CRAZY)

=

Font: Codec Pro Fat Italic All Caps

There are three tiers of typographic
style which can be used and the style MEE’J
will be dictated by the rest of the
content on the page and the type of
Information being communicated.
The style and variations can be
played with but shown here are some
examples of the varying levels of
dynamic type.

Sl
e

Always use maximum 4 colors

(Red and yellow are mandatory and
an additional secondary color can be
added; orange, green or blue). If red
Isn't used as the background, it should
e used for the type. Black should not

e used. CORPORATE LEVEL

For a more understated look when the
tone needs to be more serious, the
type should lbe white or red, without
additional dynamic elements.

MEET
THOMAS

Playtika



DYNAMIC TYPOGRAPHIC TITLES
DON'Ts

Do not squash the letters so that they
look too warped.

Do not make the type illegible.

Do not use exclusively colors from the
secondary color palette. Red/white
and yellow should always be used
somewhere.

Do not use colors that are not in the
approved color palette.

Do not use too many colors on type
over photography as it will not be

legible enough.

Do not use the secondary font Kanit
for dynamic typographic titles.

This font is to be used only for
Google Slides.

44



DYNAMIC TYPOGRAPHIC
TITLES

GUIDE TO MOTION
EXTENSION LINES

The lines should extend slightly
past the edge of letters and
slightly offset.

The lines should have straight
caps and curved corners.

capp 3 & &
Corner: [ £F £F

Align Stroke: k=

Do not use too Many motion
extension lines and do not
outline the whole letter. The lines
should subtly pick out certain
shapes from the letters.

Do not vary the thickness of the
lines within the sentences.

Do not use a color that clashes
with the background.

Do not use too many colors.

Do not use IN ADDITION to
another text effect.

Playtika

PLAY

PLAY

X

NEEDS
PLAY

45




DYNAMIC TYPOGRAPHIC TITLES

Font: Codec Pro Fat Italic All Caps

When shown over photography,
the type should be white or red with
the other colors included as motion
extension lines.

Make sure the type is fully legible over
the photography.

Do not obscure something important
iIN the photo with the typography.

Do not use colors that do not show
up against the background. The type
should always be legible. If necessary,
the background image can be
darkened slightly to help the type to
stand out.

Playtika



DYNAMIC TYPOGRAPHIC TITLES
WITH ICONS

GUIDELINES

Font: Codec Pro Fat Italic All Caps

The typography can be up to three
colors, with additional color for the
Mmotion extension lines if necessary.
If red isn't used as the background,
It should lbe used for the type. Black
should not be used for the title color.

The main colors of the icons should
never change (yellow, orange, black
and red). However, the color of the
doodle lines can be changed to work
best with the chosen typography
colors. Overall, there should e @
maximum of two ‘complementary
colors' (orange/blue/green) excluding
the orange from the icon.

lcons can be placed anywhere next to
the title as long as it's readable. The
style and variations of lockups can be
played with.

RIFE NEEDS

PLAY.

INn longer bodies of text, multiple icons
can be used.

Can also be used over photography
as long as it's legible.

Playtika




EXAMPLES OF
TYPOGRAPHIC LOCKUPS

NEED SKINE
PLAY

MICET
ALEX

RYSY ey

CAIN JOB/ '

* @ :
INFINITE WAYS
2 TO PLAY %

EIVE LIKE
YOU PLAY




PHOTOGRAPHY

The photographic
language is hatural and
fun, showing people’s
personalities and with a
light-hearted vibe.

Playtika




DESIGN SYSTEM

All backgrounds, illustrations,
logos and copy should use the
approved color palette.

Where lifestyle photography

Is overlaid by copy, the copy
should be in a color that
contrasts with the background
and is fully legible.

Only the primary color palette
should be used in backgrounds
as flat colors.

Playtika
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DESIGN SYSTEM

The graphic language can be scaled up or
down depending on the requirements of
the design element

CORPORATE

& Playtika.

RETARGETING DEPT.
PLAYTIKA MARKETING

LAYTIKA
VERVIEW

eeeeeeeeeeeeeeeee

Playtika

Playtika

SUBTLE PLAYFUL

INFINITE WAYS °
. TO PLAY ®

& Playtika . Playtika C’

PLAY LIFE PLAY LIFE (
. BALANGCE e BALANCE

Lorem ipsum dolor sit amet,
quisque platea aliquet ligula

Lorem ipsum dolor sit amet, P
quisque platea aliquet ligula

CRAZY



DESIGN SYSTEM

The graphic language can be scaled up or
down depending on the requirements of
the design element

CORPORATE

Playtika

SUBTLE

& Playtika

PLAYFUL

CRAZY



DESIGN SYSTEM

The graphic language can be scaled up or
down depending on the requirements of
the design element

CORPORATE

Playtika

SUBTLE

ANFINIT
-2WAaYS

f TO PLAY
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Playtika
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f ‘ & Playtika.
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DESIGN SYSTEM

The graphic language can be scaled up or
down depending on the requirements of
the design element

CORPORATE SUBTLE PLAYFUL CRAZY

& Playtika

N\ = |
~ / - ‘ 7_ % : / wl T @)
' — . | “ -~ " i - ‘ Thank you so much for the help this
it “ i week

s Z # You're the best! » | 1 ’
‘ 7 S - | couldn't do it without you!
- | TODAY

Looking for an amazing developer g . | - 915 - 15:15
_ GNE 4™ FLOOR

12’
JOB/

Playtika

Playtika.
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APPLICATIONS

Stationery

Email footer

Presentation formats
Soclal media cover Images
Welbsite homepage

Office signage

Employee bus
Email newsletters
Notelbook

Social media posts
WhatsApp stickers
Laptop stickers



STATIONERY

F o
' Plagtlka Playtika LTD | 8 Hacoshlim St. Herzliya Pituach 4672408 Israel | Tel: +972.73.399-3800 | Fax: +972.9.88.21422

o

Playtika LTD | 8 Hacoshlim St. Herzliya Pituach 4672408 Israel
Tel: +972.73.399-3800 | Fax: +972.9.88.21422

Plagtika. Applications




EMAIL FOOTER

The email footer for
every Playtika employee
should be in the format
shown here.

The logo is animated.

ANOoIN PRIy gniy

0

Rachel Cohen
UI/UX Designer

Phone: +972-3-7731354
Mobile: +972-3-7731354

Playtika

AYTR VTN

N

WA N




PRESENTATION FORMATS

Shown here are guidelines
of templates for different Playtika.
types of pages including
front and back covers, PLAYTIKA MARKETING
o chapter page, @ -

Playtika.
PLAYTIKA OVERVIEW

Mobile Gaming global market leader

RETARGETING DEPT.

RAYTIKA 2000 o0 .6,
VERVIEW

10 15

global sites games
slide incorporating an
. d | . d . t h Presentation Title 1 @ Plﬂgt“«l- Presentation Title
branded footer.
Casino it Housa ot .. - ™ BUTIFS SENTOURGIT O
EXPAND YOUR SCOPE CREATIVE @ @ =
e Keep Spinning & Colect Cards O @ 5 SHRINEVOLRFE0BAON
Beyond Keywords
Examples NEWALBUM
COLLECT
Lorem ipsum dolor sit amet, LA L Do you love
MARKETING consectetr acipiscing ol Quisaue :

PRODUCT
PERSPECTIVE PERSPECTIVE

in, tincidunt suscipit lacus.
Pellentesque faucibus magna non
turpis pretium ultrices.

PLAY/NOW CASE #1
- R User responds
211t Play Tmest REVIEW N6 YES
Duis vel nisl ac leo dapibus s o) ©O® 34K 218 Comments 98 Shares Pn‘MP""e

vulputate sed ut urna. Integer

i We're glad you're
IN BINCO sl

ﬁ&ﬁﬁﬁ “Rate us” prompt Monitor + drive impact of UA on organic

. ) P v : Bingo Blitz!
Replying to reviews Share creative insights libero luctus at. Morbi eget magna customer support enjoying
sit amet metus sollicitud. = Bl"z Here's X free credits on us!
* Board Kings @ Pirate Kings™ .
R : - : The Prompting Flow )
Insights from store reviews Competitive Intelligence Treatment / Generic Buld g Attack , Protect @and Play With Hurmylt Brandgw Missions just went iive for a User accepts credits
Friends! §§ limited time % @3

D A E

Creative Measurement |

Friend invite ((c0?)) Live Ops Want to help us

spread the love?

®
A

Vitals @ Branding User responds
Play Now! PLAY GAME New Missions are Hereltt (LAY GAVE | YES N o
Q0% 324 6 Comments 3 Shares Q0w s 1 Comment
Leave a review End + Cool Down
@) Plagtika Prosentation Title 1 Playtika. PRI 1 @ Playtika. oresemation e 1

CASE 71 REVIEW PROMPTING IN BINGO BLITZ

The Resuits LOREM IPSUM

Average Average Lorem ipsum
55 200 Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque lectus dolor, venenatis quis massa in,
positive positive tincidunt suscipit lacus. Pellentesque faucibus magna non turpis pretium ultrices.
review/day review/day
Duis vel nisl ac leo dapibus vulputate sed ut urna. Integer ultricies tortor neque, et consequat libero
000 luctus at. Morbi eget magna sit amet metus sollicitud.
2019 sop e istoen 18 mm lmgsm mmsns A HHHHHmﬁﬂmﬂﬁﬁ'ﬁﬁﬁﬂmﬂﬁrﬁnnﬂﬁﬁﬁﬁﬁnﬁﬁﬂjﬁﬁﬁﬂ:nnﬁﬁﬁﬁﬂﬁnﬁﬁﬁ anflanadanan
o ) e / s / e A Lorem ipsum dolor sit amet
orem ipsum dolor sit ame
. H ﬁ:{ | '"‘ " " v‘u
Lorem ipsum dolor sit amet
Play Store (organic) - Visitor-to-Installer CVR
Rating overtime el =

[mE——
o o B @ Lorem ipsum dolor sit amet
f h =

/ Lorem ipsum dolor sit amet

Star rating
30%
+o.2* CvRincrease

Playtika.
F Playtika Presentation Title 1 F Playtika Presentation Ti F g

. Playtika



SOCIAL MEDIA

Unless a specific game
or promaotion Is being
featured in the cover
Images, the default
Image should be the
Playtika branded
Images shown here.

The LinkedIn cover
Image shouldn't
contain icons, in order
to maintain a more
corporate feel.

Playtika

FACEBOOK

Profile picture

& *

INFINITE WAYS

% TO PLAY *

Cover image

LINKED IN

Profile picture

INFINITE WAYS
TO PLAY

Cover image

7

INSTAGRAM

Profile picture



WEBSITE HOMEPAGE

F Plagtika Get to know us Games Life at Playtika Careers In the press

o
CREATING INFINITE WAYS TO PLAY

We smash art together with science to bring
the most engaging and fully customized
game experiences. Our diverse portfolio of
games is synchronized across platforms and
devices. Anywhere. Anytime.

Our brand story (®

MHOUSE OF FUN

.'"e. J Y , The Ultimotg virtual
.l"z - Ly ;ﬁggft?ssenence at your

s,

Join the most exciting free | Play now [ S
online multiplayer board
game of our time!

SOLITAIRE

Playtika . 28 : G __ Ll




OFFICE SIGNAGE

INFINITE
2WAYS
TO PLAY

- 61



EMPLOYEE BUS

Playtika



EMAIL NEWSLETTERS

The Playtika logo should
always be placed at the top
and bottom of the email.

Below this sits a banner
with the heading. This

can either consist of just
typography and ellipses,
additional icons or
photography depending

on the subject matter of the
email and the desired tone.

Beneath this, the content
should be split sections
which are visually
Interesting and easy to
navigate.

Playtika

Playtika.

pravrina®
o WORLDWIDE

SHAVUOT
TOAST

In Herzliya, Israel, we raised
atoast to celebrate the
Shavuot holiday and each
studio celebrated the
holiday separately in our
brand new Offline cafe.

i -

We are so excited to re-open our
offices in Dnipro, Vinnitsa & Kiev.
Welcome back Ukraine!

Congratulations to Sergii
Zagriichuk, Avi Minevich
and Jose Realza for their
baby Playtikans.

T eaATeROAa
,‘ Ve F / N
~CHEETAN

WORLD OF WELLNESS

Dear Playtikans, q

We are thrilled to officially announce And Playtika is hungry for it!
the start of the prercm! Do you have friends whose innovative skills know no boundaries who are ready

to pounce on the opportunity to work with us?
Playtika wants to help you take care
of yourself, mind, body & soul.

Each employee will be granted $560 per year to use

for different training & wellbeing benefits.
j A FAQ file is attached for your convenience.

*\ //x (
& (=}

PERSONAL PERSONAL
e WELLNESS

*
s200 s360

Will be granted for enrichment classes Will be granted for different wellbeing 1 Product Manager lolooo le REFER A FRIEND
according to the employee's choice: activities such as:
Languages, writing, life coaching, history, Gym membership/sport classes,
architecture, graphic design, music lessons, spa treatments, cinema/theater subscription,
cooking classes, photography classes etc. styling services, etc. 2

* Upon submission of receipts.
. _ CHOOSE YOUR BENEFIT
Your focal point for submission of receipts is

Anat Kehila / Hertzliya

Ella Kal / Tel Aviv 3 Big Data lo'ooo le REFER A FRIEND

Infrastructure Engineer

Coronavirus restrictions may limit movement, but not talent.

We've increased our referral bonuses
BIG TIME for one month only

* 10,000..

for each position below

(Y

Corporate IT Director I0,000 le REFER A FRIEND

*These benefits are personal and can't be passed onto a 3rd party such as family etc. C 4 Monetization quqger Io ooo le REFER A FRIEND
r

Your life doesn't get better by chance;
g IT GETS BETTER BY CHANGE. P 5 Data Infrastructure Director 10,000 NIS REFER A FRIEND

6 EPM Analyst lo,ooo le REFER A FRIEND

& Playtika

7 PMO lo,ooo le REFER A FRIEND

8 Ul UX Designer lo,ooo le REFER A FRIEND

9 Bl Team Lead lo,ooo le REFER A FRIEND

Want to refer a friend but haven't signed in yet?

Check out this video that'll show you how!

ARE YOU

READY? »

Go catch a cheetah!

Playtika



EMAIL NEWSLETTERS

pLayTiNa D

o WORLDWIDE

SHAVUOT
TOAST

In Herzliya, Israel, we raised
a toast to celebrate the
Shavuot holiday and each
studio celebrated the
holiday separately in our
brand new Offline café.

1 A
UKRAINE
ARE BACK"?

We are so excited to re-open our
offices in Dnipro, Vinnitsa & Kiev.
Welcome back Ukraine!

Congratulations to Sergii
Zagriichuk, Avi Minevich
and Jose Realza for their
baby Playtikans.

Playtika



EMAIL NEWSLETTERS

. Playtika

Playtika

WORLD OF WELLNESS

Dear Playtikans,

We are thrilled to officially announce
the start of the program!

Playtika wants to help you take care
of yourself, mind, body & soul.

Each employee will be granted $560 per year to use
for different training & wellbeing benefits.

A FAQ file is attached for your convenience.

¥\ P

/)

PERSONAL PERSONAL
bt WELLNESS

*®
s200 s560

Will be granted for enrichment classes Will be granted for different wellbeing
according to the employee's choice: activities such as:
Languages, writing, life coaching, history, Gym membership/sport classes,
architecture, graphic design, music lessons, spa treatments, cinema/theater subscription,
cooking classes, photography classes etc. styling services, etc.

* Upon submission of receipts.
: . -~ : : CHOOSE YOUR BENEFIT
Your focal point for submission of receipts is

Anat Kehila / Hertzliya
Ella Kal / Tel Aviv

*These benefits are personal and can't be passed onto a 3rd party such as family etc.

Your life doesn't get better by chance;

IT GETS BETTER BY CHANGE.

& Playtika




EMAIL NEWSLETTERS
TEMPLATE 4

. Playtika

Coronavirus restrictions may limit movement, but not talent.

And Playtika is hungry for it!

Do you have friends whose innovative skills know no boundaries who are ready
to pounce on the opportunity to work with us?

We've increased our referral bonuses
BIG TIME for one month only

* 10,000..

for each position below

[

POSITION REFERRAL BONUS
1 Product Manager 10,000 le REFER A FRIEND
2 Corporate IT Director 10,000 le REFER A FRIEND
3 Big Data 10'000 le REFER A FRIEND

Infrastructure Engineer

4 Monetization Manager 10,000 NIS REFER A FRIEND

5 Data Infrastructure Director 10,000 NIS REFER A FRIEND

6 EPM Analyst 10,000 le REFER A FRIEND

7 PMO 10,000 le REFER A FRIEND

8 Ul UX Designer 10,000 le REFER A FRIEND

9 Bl Team Lead 10'000 le REFER A FRIEND

Want to refer a friend but haven't signed in yet?

Check out this video that'll show you how!

ARE YOU

READY? »

Go catch a cheetah!

Playtika



NOTEBOOK
Color space CMYK

‘omfiold @) ‘onfiold @) ‘oinfiold @) ‘omfiold @) ‘omfiold @)

& Playtika

Our Simple Human Truth

It's how we escape, have fun
and disrupt the cycle. Switch
off, switch focus, and immerse
in something new.

Feel the rush, or feel at ease.
Stimulate the senses, or soothe
and calm the mind. Connect
with others, or connect deeper
with ourselves.

At Playtika, we're on a mission
to entertain the world.

To create the most vibrant and
eclectic mix of games anyone
has ever seen

Infinite ways to play.
For everyone, everywhere.

Our mission is to
entertain the world through

INFINITE~

- WAYS

TO P2AaY
.

Our Values

DAR
CHALLENGE

We are ambitious innovators.

When we take a seat at the table we don't
just play to win, we play to change the game.

)

Our Values

~—RUN

~WITH THE

“PACK

We are team players.

When we combine our strengths we don't
just run faster, we become unstoppable.

Our Values

CHASE

We are fast and direct.

By quickly identifying what's important,
we find the most effective way to achieve our goals.

<

Our Values

~ oWy +
MAKE IT

OUNT

We measure everythin

Nothing we do is ever a waste of time.
We either succeed or learn from our mistakes

‘omfiold @) ‘ofiold @) 5 ‘omfold @) ‘ofiold @)

% — \

1 /RET"S PLAY > RET"S PLAY "(;) LET"S PLAY

FLET"S PLAY b\/l.i T°S PLAY

WORD SEARCH 7= TIC-TAC-TOE ATTLESHIP CONNECT THE DOTS THE ELLIPSE GAME
rlglofglc|r|y|v]w|[t[i|u]c|k|[ald|alt|ale|p|w]|u
eln|tle|r|t]ali|[n|m|le[n|t]n|[I]i]l|d|alo|r|[n]|r A8 oo & roow 1 A8 oo e o s
wlgle|m|e|c|t|p|o|d|v|e[u|ble|i[alc|k[p|o|t]l ' '
als|d|[ald|n|e|r[o|n]e|n|[r|y[p|i|i[t|z]y]|s]z]i N N ? QQQQQ
rlp|t]v]ile[r[m[s|o[1[f|[b[i[o|uv]p|[p|[x|o]ulalg N N
d|i|c|e|t|e|k|j|t|a|r|c|o|i|n|c|I|b|o|a|r|d|h . .
y|n|s|t{o][t|o[m|a[n|ifaln[m|y[y[alc|[n]ilp|k|t s B N N N c N N :
Ilelo|l|n|a|c|a|r|e|e|r|d|k|j|z|y|d|[j|t|r]|]]e . .
w|w|g|p|k|h|u|h|g|o|Il|d|m|e|n|ulm|i|s|s|i|o|n 7 7
plilglalyly|z|wlo|r[i|d|[w|i[d|e|[y|[g|o|n|s|u]i . .
jin|ifuln|o|m|h|als|o|n|x|r|o[m|w|i|i]d|e|[r|n N N
TaTtTiTal Tt teTwlaTy st oo TiTaTy 1o aln o : :
blriplulf]f[alt]o][z]w[i|n][n[o]v][a]t]i[o][n]y]u T [ [ [ F
Slotomania Winner Dice Spin Buffalo DIDDDD
Gope o e o, o B e nr o Playtika
Bitzy Hero Gem Lightening Jackpot Make the best first move! You are x, your friend is o, Try to block your opponent from creating @ row. To start, plot all its size. 9 lines, not.
Lucy. Reward Coin. Surprise Data of3,0r row. If no player has. Take tark on The pl line on Fill the ellipses with drawings of your favorite objects or characters.

. Playtika



SOCIAL MEDIA

Mixed 1:
Image BG
Title

1lcon
Accentline
Logo
Ellipses

Icons1:
Title

1lcon
Accent line
Details
Logo
Ellipses

Cropped Image

Title
Accent line
Logo
Ellipses

Title
Accent line
Logo
Ellipses

Corporate 1:
Title

Logo
Details
Ellipses

Mixed 2:

Image BG

Title

Accent line

Red detail strip
Doodles on image
Logo

Ellipses

Icons 2:
Image BG
Title

1lcon
Accent line
Logo
Details
Ellipses

Corporate 2:
Title

Logo

Details
Ellipses

Playtika

Mixed T

& Playtika

Mixed 2

lcons 1

& Playtika

BRIGHT

Looking for an
amazing developer

TODAY
9:15 - 1515
4™ FLOOR

Corporate 1

>
PLAY LIFE

Lorem ipsum dolor sit amet,
quisque platea aliquet ligula

[ 4

lcons 2

Looking foran
amazing developer

Corporate 2

Playtika

y

@ 4

PLAY LIFE
BALANCE

Lorem ipsum dolor sit amet,
quisque platea aliquet ligula




SOCIAL MEDIA

Playtika

@ Playtika

TODAY
9:15 - 15:15
4™ FLOOR

& Playtika
"/
A

SK./NE
- BRICHT

Looking for an amazing developer

& Playtika

& Playtika

PLAY LIFE PLAY LIFE
. BALANGCE . BALANCE

Lorem ipsum dolor sit amet,
quisque platea aliquet ligula

Lorem ipsum dolor sit amet,
quisque platea aliquet ligula




WHATSAPP STICKERS

Typographic lockups with
thin white outline to be
visible on all backgrounds

Plagtika, Applications

X £ &7
ONE_ . ACAIN
“RUN "‘PP! / AV

Wl
PACK  _, pn PLAY
(dh\ " d L' i
~ l’:-g‘ ) cnmnea ,' ' j a
oB', /']

P e L
WeFF??  _salen RO

vaas: ok
"/ MIE/

X

i o

Teprlt€  MEETING

9

:/g'l"s THURSDAY CHALLENGE

I~I~
DAREA>

~

Will Gardner ()4 %

online

Thank you so much for the help this

week 18:43 W/

You're the best! 18:43 W/

| couldn't do it without you!

18:44

X
ONE.- - -

18:44

JOB |

4

—




LAPTOP STICKERS

Die-cut icons and
typographic lockups

Color space CMYK

a 0%
DARE <ro
CHALLENGCE

LIFE
NEED
PLAY. :

# 3

.\, ¥
& ¢

/1






