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2024 was an exciting year as we celebrated 90 years of 

community impact. This remarkable milestone provided 

¾Í ÎÏÏÎÑÓÔÍÈÓØ ÓÎ ÑÃÄËÃÁÓ ÎÍ ¾ËË ÖÃŪÕÃ ¾ÁÇÈÃÕÃÂ ¾ÍÂ ÏË¾Í

for an even better future.

As I reflect on what has made Meijer successful over 

the last 90 years, I think about the three generations of 

family leadership who made it a priority to create a 

unique company culture focused on treating customers 

and one another with dignity and respect. Our culture 

once again led us to be recognized as a Great Place to 

Work ® in 2024, for the sixth year in a row.

I also think about our humble beginnings and emphasis 

on providing value for our neighbors. The Meijer story 

began during the Great Depression in 1934, when 

Hendrik Meijer, a local barber in Greenville, Michigan, 

took a chance and opened Northside Grocery with his 

wife Gezina and their children, Johanna and Fred. The 

company was founded with a focus on taking care of 

customers by offering them quality food at an 

affordable price. 

This small-ÓÎÖÍ ÅÑÎÁÃÑØ ÒÓÎÑÃ ÅÑÃÖ ÈÍÓÎ ÖÇ¾Ó ÖÃŪÕÃ

become today - a family -owned retailer with more than 

500 locations, including distribution and manufacturing 

facilities, throughout six Midwest states. Our more than 

70,000 team members are dedicated to serving 

customers and enriching lives in their communities.

$ÑÎÌ ÓÇÃ ÀÃÅÈÍÍÈÍÅŜ ÈÓŪÒ ÀÃÃÍ ¾ ÏÑÈÎÑÈÓØ ÓÎ ÁÑÃ¾ÓÃ ¾

shopping experience for our customers that exceeds 

their expectations - with low prices, great service, and 

innovations that continuously evolve to meet their 

needs. We aim to provide value through our mPerks

program, our Meijer brand products, and regular 

promotions that offer discounts on essentials like 

fresh produce, dairy, and meat.

When we say we care about the communities where 

ÖÃ ÎÏÃÑ¾ÓÃŜ ÖÃ ÌÃ¾Í ÈÓś 5ÃŪÕÃ ÁÎÍÒÈÒÓÃÍÓËØ ÂÎÍ¾ÓÃÂ ¾

minimum of 6% of our annual profit each year to 

community organizations throughout the Midwest Ɔ

¾ÍÂ ƸƶƸƺ Ö¾Ò ÍÎ Ã×ÁÃÏÓÈÎÍś 'ŪÌ ÏÑÎÔÂ ÎÄ ÇÎÖ ÓÇ¾Ó

giving spirit permeates our entire company. A great 

example is the $ 3.1M donated to local community -

based programs in 2024 chosen by our team members 

through our fourth annual Meijer Team Gives program. 

Since its launch, more than $12 million has been 

directed to hundreds of Midwest non -profits our team 

members are passionate about through the Meijer 

Team Gives program. 

5ÃŪÑÃ ¾ ÁÎÌÏ¾ÍØ ÓÇ¾Ó Ó¾ÊÃÒ ÀÃÈÍÅ ¾ ÅÎÎÂ ÍÃÈÅÇÀÎÑ

seriously Ɔbecause we know it makes a meaningful 

difference in the lives of our customers, team 

members, and the communities we serve. That was 

ÓÑÔÃ ƿƶ ØÃ¾ÑÒ ¾ÅÎś 'ÓŪÒ ÓÑÔÃ ÓÎÂ¾Øś ÍÂ ÖÃŪÑÃ ÒÓÑÈÕÈÍÅ ÓÎ

take our impact to another level for the next 90 years.

RICK KEYES
PRESIDENT & CEO
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ABOUT MEIJER

Meijer  is a privately  owned,  family -operated  business  

based in Grand Rapids, Michigan. From our  humble  

beginnings  as a local  grocery  store,  ÖÃŪÕÃ grown  to  

more  than  70,000  team members  working  in more  than  

500  retail  outlets,  including supercenters,  neighborhood  

markets,  grocery  stores,  and express  locations  

throughout  Michigan,  Ohio, Indiana, Illinois,  Kentucky  

and Wisconsin.

Throughout our history, ÖÃŪÕÃcommitted ourselves to 

providing value to our customers and serving our 

communities. 5ÃŪÕÃalso been, and continue to be, an 

innovative company, introducing new services to make

life more convenient for our customers.

MEIJER VALUES

CUSTOMER

Fred Meijer  always said, ū!ÔÒÓÎÌÃÑÒ ÂÎÍŪÓ need 

us, we need ÓÇÃÌśŬ At  Meijer,  we focus  on our  

customers  and thrive  by meeting  their  needs 

and exceeding  their expectations.

COMPETITION

Retail is a fast -paced  business  that  demands  

continuous improvement  and a passion  to  compete.  

We are committed to  keeping  our  competitive  spirit  

strong  and staying  nimble and flexible  to  win.

FAMILY

Meijer  is a family  business.  We treat  those  we 

interact with  like  family.  That means caring  about  

each ÎÓÇÃÑŪÒ ÖÃËË-being,  valuing  each of  our  

perspectives,  and treating each other  with  

dignity  and respect.

FRESHNESS

We are known  for  freshness.  Our focus  on 

fresh  food, creativity  and innovation  allows us 

to  better  serve  our customers.

HEALTH & WELLNESS

The health,  wellness  and safety  of  our  team  

members, customers  and communities  matter  to  

us. We care  about each other  and make 

thoughtful  investments  in our physical,  mental  

and emotional  well -being.
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MEIJER AT A GLANCE*

71K
Team Members

276
Stores

239
Meijer Express Locations

6
Midwest States

7
Distribution Facilities

6
Manufacturing Facilities

*current figures as of Feb. 1, 2025



GOOD FROM WITHIN PHILOSOPHY

At Meijer,  our  roots  run deep,  anchored  in a simple  yet profound  belief:  That every  person  deserves  to  be treated with  
dignity  and respect.  The idea of  doing  ūÅÎÎÂ from ÖÈÓÇÈÍŬ permeated  our  culture  and how we go about  our work  long 
before  corporate  responsibility  was popular.

As stewards  of  our  communities,  we honor  our  founding values by creating  a sense of  belonging  in all we do.

Whether  ÈÓŪÒ the  friendly  smile  at  the  checkout,  the community  events  we sponsor  or  the  partnerships  we forge,  

we strive  to  enrich  lives. 5ÃŪÑÃ not  just  a store; ÖÃŪÑÃ a neighbor.  And being  a good  neighbor  means getting  

involved  and empowering  others  to  ensure  we all thrive  together .

CORPORATE GOVERNANCE APPROACH

Since our  ÁÎÌÏ¾ÍØŪÒ founding  in 1934,  Meijer  has been privately  owned  and family  operated.  Our Board of  Directors 
includes  family  members,  company  leadership  and independent  directors.  The Board,  as well  as the  Finance and Audit  
committee  and the  Organization  and Compensation  committee,  meet  quarterly  to  review  the overall  direction  and 
strategy  of  the  company.

To ensure  we uphold  our  standards  and fulfill  our compliance  obligations,  Meijer  has engaged  31 accountable  

compliance  officers  (ACOs) across  our organization  Ɔ subject  matter  experts  in core  compliance functions,  nominated  

by their  leaders  for  their  high level of  integrity  and passion  for  doing  the  right  thing.  Each ACO manages a compliance  

program  for  their  discipline, working  closely  with  the  impacted  business  areas and our  Legal department.

As their titles suggest, our ACOsare accountable for the effective performance of their compliance programs. As part

of their responsibilities, our ACOsprovide quarterly reporting and partner with their leaders, business partners and

supporting attorneys on various action items throughout the year to ensure we are continuously improving our

compliance programs. ACOsare a resource to our team members, developing effective training and answering

questions in their area of expertise. ACOsalso support and promote our culture of ū1ÃÃSomething, Say 1ÎÌÃÓÇÈÍÅŜŬby

escalating concerns if they arise and encouraging others to do the same. At Meijer, we believe compliance is

ÃÕÃÑØÎÍÃŪÒresponsibility, but we look to our ACOsto lead the way. They also work closely with each other, creating a

network of awareness and support for compliance throughout Meijer.

ABOUTTHIS REPORT

Our commitment to communicating our corporate responsibility efforts to stakeholders is unwavering. This report 
covers progress and activities during the 2024 fiscal year from January 29, 2024, to February 3, 2025. 
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KEY ACHIEVEMENTS

10M+
pounds  of  food  donated  to  Feeding 
America to  help our  neighbors  in need.

$10M+
in contributions  in 2024 to  food  pantries 
throughout the  Midwest  through  our  
Simply Give hunger relief  program .

4M
meals provided to families during the
2024 Thanksgiving season*.

7,600
youth facing food insecurity received 
ready to eat food.

HUNGER RELIEF

*1 meal = $0.25,  meal calculation  is based  on the  approximate  average 
cost  of  a meal from  select  food  pantries  across  the  Meijer  footprint .

A SIMPLE BUT POWERFUL IDEA: 
SIMPLY GIVE
Feeding those in need across the 
Midwest is a mission we take to 
heart, and our Simply Give 
program plays a vital role in that 
effort. In 2024, the program 
provided funding to nearly 500 
food pantries throughout the 
region. 

The success of Simply Give is 
made possible not only by our 
contributions but also through the 
generosity of our customers. We 
invite shoppers to add $10 Simply 
Give donation cards to their 
purchases at checkout. Those 
donation cards are then converted 
into food -only gift cards that are 
distributed to local food pantry 
partners.

Through the end of 2024, Simply 
Give has contributed a remarkable 
$97 million to food pantry partners 
across the region Ɔa testament to 
the impact of collective giving.



DRIVING IMPACT THROUGH THE MEIJER LPGA CLASSIC

The Meijer LPGA Classic for Simply Give remains one of the most significant initiatives to combat hunger in West 
Michigan. In 2024, in addition to the $2 million the event raised for food pantries across the Midwest, we also 
continued a tradition we began in 2021 where the winner of the tournament selects a food pantry for a donation. 
2ÇÈÒ ØÃ¾ÑŪÒ ÂÎÍ¾ÓÈÎÍ ÎÄ ưƸƻŜƶƶƶ ÖÃÍÓ ÓÎ 2ÇÃ -ÓÇÃÑ 5¾Ø +ÈÍÈÒÓÑÈÃÒŜ ¾ ÇÔÍÅÃÑ ÑÃËÈÃÄ ÎÑÅ¾ÍÈÙ¾ÓÈÎÍ ÒÃËÃÁÓÃÂ ÀØ ƸƶƸƺ
Meijer LPGA Classic Champion, Lilia Vu.

Over the years, the Meijer LPGA Classic has generated more than $12 million for Simply Give. Beyond our financial 
ÁÎÍÓÑÈÀÔÓÈÎÍÒŜ ÓÇÃ ƸƶƸƺ ÃÕÃÍÓ ¾ËÒÎ ÒÃÓ ¾ ÍÃÖ ¾ÓÓÃÍÂ¾ÍÁÃ ÑÃÁÎÑÂŜ ÂÃÌÎÍÒÓÑ¾ÓÈÍÅ ÓÇÃ ÁÎÌÌÔÍÈÓØŪÒ ÁÎÌÌÈÓÌÃÍÓ ÓÎ
this popular annual event and to addressing food insecurity across our region.

PARTNERING WITH FOOD BANKS FOR GREATER REACH

For more than 90 years, Meijer has been committed to feeding people in need, making hunger relief one of our 
longest -standing philanthropic efforts. Recognizing the vital role food banks play in the broader hunger relief 
network, we announced a surprise $2.1 million donation in 2024 to 30 key food bank partners. This support helped 
these organizations better meet the needs of their communities, amplifying the impact of their efforts and creating 
a ripple effect of positive change throughout the Midwest.

GIVING THANKS ƆAND SUPPORT

Thanksgiving is not only a time to gather with family and friends, but also to extend a hand to our neighbors and 
share what we have. In 2024, we embraced the spirit of Thanksgiving by contributing a meal* to Simply Give food 
Ï¾ÍÓÑØ Ï¾ÑÓÍÃÑÒ ÄÎÑ ÃÕÃÑØ ÓÑ¾ÍÒ¾ÁÓÈÎÍ ÓÇ¾Ó ÈÍÁËÔÂÃÂ ¾ +ÃÈÉÃÑ ÀÑ¾ÍÂ ÄÎÎÂ ÏÑÎÂÔÁÓŜ ÒÔÁÇ ¾Ò $ÑÃÂÃÑÈÊŪÒ ÀØ +ÃÈÉÃÑŜ 2ÑÔÃ
Goodness by Meijer, or Purple Cow.

We also teamed up with the Detroit Lions and Gleaners Community Food Bank to tackle food insecurity over the 
Thanksgiving holiday. Together, our team helped the Detroit Lions pack and distribute 5,000 meal kits to families in 
need, totaling more than 158,000 ** meals. 

With more than 44 million Americans facing food insecurity, many of them our neighbors, efforts like these are not 
only vital but necessary. And as the need for support grows, so does our commitment.

CORPORATE IMPACT REPORT 2024 HUNGER RELIEF
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ū'2Ƥ1  ##, 5-,"#0$3*

TO SEE THE MEIJER LPGA 

CLASSIC FLOURISH INTO 

ONE OF THE BIGGEST 

EVENTS ON THE LPGA 

TOUR AND MAKE SUCH A 

SUBSTANTIAL IMPACT ON 

HUNGER RELIEF THROUGH 

OUR SIMPLY GIVE 

.0-%0 +śŬ
-  RICK KEYES

*1 meal = $0.25,  meal calculation  is based  on the  approximate  average cost  of  a meal from  select  food  pantries  across  the  Meijer  footprint .

** Number of meals based on an average calculation of 1.2 pounds per meal with each meal kit weighing 38 pounds.
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KEY ACHIEVEMENTS

$3.1M
donated to  deserving  local  
community -based programs  chosen
by our  team  members  through  our  
fourth  annual Meijer  Team Gives 
program .

$1.5M
pledged by Meijer team members to
United Way chapters throughout our
footprint.

$3M
donated to the Joan Secchia 
Children's Rehabilitation Hospital in 
Grand Rapids, Mich., to help fund 
construction of a new facility, 
bringing more innovative care for 
ØÎÔÍÅ Ï¾ÓÈÃÍÓÒ ÖÇÎŪÕÃ Ã×ÏÃÑÈÃÍÁÃÂ ¾
life -changing injury or illness.
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LOCAL COMMUNITY NEEDS

WHEN DISASTER STRIKES, MEIJER STEPS UP

In the spring and summer of 2024, following the devastating tornadoes 
that struck Southeast Michigan and parts of Northeast Ohio, Meijer 
swiftly mobilized to support people in the impacted communities. We 
worked with the South Central Michigan United Way to donate $50,000 
to support families who were displaced, lost their fresh food supplies 
due to power outages, or needed help with local shelters.

In Seven Hills, Ohio, Meijer partnered with the city to host a perishable 
food drive that provided essential groceries to residents in need. 
Similarly, in Mentor, Ohio, Meijer worked with the city to ensure that
families whose lives had been disrupted by the storms could get the 
food and supplies they needed. 

These efforts underscore Meijer's commitment to standing with 
communities during times of crisis and delivering timely assistance to 
help neighborhoods recover and rebuild. Meijer is proud to partner with 
local and national relief organizations to offer resources during difficult 
times and community emergencies.

MEIJER TEAM GIVES: SUPPORTING CAUSES CLOSE TO HOME

Our team members play an essential role in our charitable efforts, and 
through the fourth annual Meijer Team Gives program, they nominated 
and selected local charities to receive surprise donations from Meijer. 
The program directed $3.1 million to community -based organizations 
that provide critical services, such as assisting families in need for the 
holidays and back -to -school, temporary housing for cancer patients 
and their families while in treatment, food waste prevention, and 
recycling solutions.

Meijer Team Gives has quickly become a cherished tradition that 
underscores the power of giving back by empowering our team to help 
us make the most meaningful impact locally Ŝ ¾ ÁÎÌÌÈÓÌÃÍÓ ÖÃŪÑÃ
excited to continue in the years to come.
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EMPOWERING CHILDREN AND FAMILIES

In 2024, we collaborated with a network of more than 170 schools across six -states to provide weekend meals to 
ÌÎÑÃ ÓÇ¾Í ƽŜƼƶƶ ÁÇÈËÂÑÃÍ Ä¾ÁÈÍÅ ÄÎÎÂ ÈÍÒÃÁÔÑÈÓØś 5Ã ¾ËÒÎ Ã×ÓÃÍÂÃÂ ÎÔÑ ÒÔÏÏÎÑÓ ÓÎ &ÃÍÑØ $ÎÑÂ Á¾ÂÃÌØŪÒ $¾ÑÌ ÓÎ
School initiative, which provides free, locally sourced, and freshly prepared lunches to their high school students. 
Working in partnership with Kids' Food Basket and Grand Rapids Public Schools, the Meijer Weekend Meal 
Program delivered nutritious weekend meals that included healthy choices from fresh fruits, vegetables and 
granola to bean burritos, applesauce and cheese sticks. 

SUPPORTING LOCAL COMMUNITIES THROUGH TARGETED DONATIONS

Last year, we made a $250,000 donation to Indianapolis -based organization, Damar Village (middle picture), an 
affordable living community designed especially for adults living with behavioral, developmental, and intellectual 
ÂÈÒ¾ÀÈËÈÓÈÃÒś 2ÇÃ ÂÎÍ¾ÓÈÎÍ ÖÃÍÓ ÂÈÑÃÁÓËØ ÓÎÖ¾ÑÂ ÓÇÃ ÎÑÅ¾ÍÈÙ¾ÓÈÎÍŪÒ ÏË¾ÍÒ ÄÎÑ Ã×Ï¾ÍÒÈÎÍŜ ÖÇÈÁÇ ÈÍÁËÔÂÃÂ ¾ ÍÃÖ ÌÔËÓÈ-
purpose activity center and community space with teaching kitchens and an indoor track space. The new space 
officially opened to residents in October 2024, resulting in a promising future ahead for the community.

Meijer also made a $250,000 donation to the Industrial Sewing and Innovation Center (ISAIC), a Detroit -based 
nonprofit organization. ISAIC focuses on training the next generation of textile and apparel manufacturing 
industry talent through a curriculum that combines technical skills, soft skills and digital literacy.

Additionally, the company made a combined $750,000 donation to two organizations in Northeast Ohio: the 
Cleveland Clinic Foundation and Greater Cleveland Food Bank. The Cleveland Clinic Foundation used the funds we 
provided to build a teaching kitchen at its Langston Hughes Community Health and Education Center while the 
Greater Cleveland Food Bank used the donation to provide meals for children and families experiencing food 
insecurity during the summertime.

PROMOTING HEALTH AND WELLNESS IN OUR COMMUNITIES

At Meijer, we believe that strong, thriving communities are built on a foundation of good health. Toward that end, 
we partner with both national and local health organizations to advance physical and mental well -being across our 
six-state footprint. Our support extends to organizations tackling some of the most urgent health challenges, 
ÈÍÁËÔÂÈÍÅ ÓÇÃ ÌÃÑÈÁ¾Í !¾ÍÁÃÑ 1ÎÁÈÃÓØŜ ÓÇÃ ËÙÇÃÈÌÃÑŪÒ ÒÒÎÁÈ¾ÓÈÎÍŜ ¾ÍÂ ÓÇÃ 1ÔÒ¾Í %ś )ÎÌÃÍ $ÎÔÍÂ¾ÓÈÎÍ ÄÎÑ
Breast Cancer. 

5ÃŪÑÃ ¾ËÒÎ ÁÎÌÌÈÓÓÃÂ ÓÎ ÏÑÎÌÎÓÈÍÅ ÌÃÍÓ¾Ë ÖÃËËÍÃÒÒ ÓÇÑÎÔÅÇ Ï¾ÑÓÍÃÑÒÇÈÏÒ ÖÈÓÇ ÅÑÎÔÏÒ ËÈÊÃiUnderstand in Grand 
0¾ÏÈÂÒŜ +ÈÁÇÈÅ¾ÍŜ #ËÃŪÒ .Ë¾ÁÃŜ ÖÈÓÇ ËÎÁ¾ÓÈÎÍÒ ÓÇÑÎÔÅÇÎÔÓ +ÈÁÇÈÅ¾ÍŜ ¾ÍÂ %ÈËÂ¾ŪÒ !ËÔÀ ÈÍ ÀÎÓÇ %Ñ¾ÍÂ 0¾ÏÈÂÒ ¾ÍÂ
"ÃÓÑÎÈÓś  Ø ÈÍÕÃÒÓÈÍÅ ÈÍ ÓÇÃÒÃ ÈÍÈÓÈ¾ÓÈÕÃÒŜ ÖÃŪÑÃ ÖÎÑÊÈÍÅ ÓÎ ÄÎÒÓÃÑ ÇÃ¾ËÓÇÈÃÑŜ ÌÎÑÃ ÑÃÒÈËÈÃÍÓ ÁÎÌÌÔÍÈÓÈÃÒ ÄÎÑ ¾ËËś
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KEY ACHIEVEMENTS

120%
growth in vendor spend.

$100M
In incremental wages paid by 
our vendors since 2020.
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SMALL BUSINESS PARTNERSHIPS

PARTNERING WITH SMALL BUSINESSES

At Meijer, our commitment to supporting small 
businesses is rooted in our history. Our founders were 
entrepreneurs who took a bold risk during the Great 
Depression Ɔcreating opportunity for their family 
while helping their community. That same 
entrepreneurial spirit continues to thrive within Meijer 
today and inspires our dedication to helping local 
businesses grow alongside us.

A cornerstone of this commitment is our GROW 
Academy Ɔa development program launched in 2022 
to empower our current vendor partners, many of 
whom offer products tailored towards the diverse 
needs of our customers. GROW Academy provides 
targeted training and support to help these businesses 
scale and succeed alongside Meijer.

From 2022 to 2024, we provided mentorship to 150 
vendors to help them grow their business with us.
Through a series of expert -led workshops, the 
program delivers education in essential areas such as 
data analytics, strategy development, marketing, co -
branding, and even social media. Participants also 
benefit from personalized, one -on-one mentoring with 
Meijer merchants. 

Recognizing that every business is on its own path Ɔ
and that success is defined differently for each Ɔwe 
tailor our approach to meet each business where they 
are and help them move toward their individual goals.
Whether it's expanding into more Meijer stores or 
diversifying product offerings, GROW Academy equips 
high-potential businesses with the tools and 
knowledge they need to thrive.
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OUR ROADMAP TO RETAIL: PREPARING NEW VENDORS FOR RETAIL SUCCESS

At Meijer, we believe that supporting small businesses begins well before their products ever reach our shelves. 
2Ç¾ÓŪÒ ÖÇØ ÖÃŪÕÃ ÂÃÕÃËÎÏÃÂ ¾ ÁÎÌÏÑÃÇÃÍÒÈÕÃ ÕÃÍÂÎÑ ÑÃ¾ÂÈÍÃÒÒ ÏÑÎÅÑ¾Ì ÂÃÒÈÅÍÃÂ ÓÎ ÇÃËÏ ÒÔÏÏËÈÃÑÒ Í¾ÕÈÅ¾ÓÃ ÓÇÃ
complexities of retail Ɔfrom initial preparation to in -store execution.

This hands-on program covers every critical component of becoming retail -ready. We guide vendors through key 
steps such as obtaining UPC codes through GS1, ensuring proper product labeling and packaging formats, securing 
nutritional facts through certified labs, and meeting all necessary state and federal licensing requirements. We also 
offer access to incubator kitchens and lab testing to ensure product quality, safety, and shelf life.

Beyond compliance, we help vendors position their products for success with in -depth category research, pricing 
strategies, and competitive analysis. Our team works closely with suppliers on pitch preparation, from building 
compelling presentation decks to refining growth plans and sharpening messaging for customer engagement. Social 
media strategies and retail channel planning are also incorporated to help vendors expand their reach and connect 
ÖÈÓÇ Ó¾ÑÅÃÓ ¾ÔÂÈÃÍÁÃÒś 1ÈÍÁÃ ƸƶƸƶŜ ÖÃŪÕÃ ÒÃÃÍ ƷƸƶȘ ÅÑÎÖÓÇ ÈÍ ÕÃÍÂÎÑ ÒÏÃÍÂś

Our Merchandising Specialists proactively identify promising vendors on platforms like RangeMe up to 90 days 
before a category review. If selected, vendors receive personalized coaching in advance of their one -on-one buyer 
meetings. This experience is designed to showcase each brand Ɔallowing buyers to taste, touch, and fully 
understand what makes the brand special.

 Ø ÈÍÕÃÒÓÈÍÅ ÈÍ ÓÇÃÒÃ Ï¾ÑÓÍÃÑÒÇÈÏÒ ÄÑÎÌ ÓÇÃ ÕÃÑØ ÀÃÅÈÍÍÈÍÅŜ ÖÃŪÑÃ ÇÃËÏÈÍÅ ÕÃÍÂÎÑÒ ÍÎÓ ÎÍËØ ÅÃÓ ÎÍ ÎÔÑ ÒÇÃËÕÃÒƆbut 
thrive there.

ADAPTING TO THE CHANGING SOURCING LANDSCAPE OF CAGE-FREE EGGS
In 2016, we made a commitment to sell only cage -free eggs throughout our footprint based on growing customer 
preference and an evolving supply chain. A lot has changed since then, including differing state -by-state legislation, 
customer preferences, and highly -publicized issues in the poultry industry that have created challenges in the egg 
ÒÔÏÏËØ ÁÇ¾ÈÍś "ÃÒÏÈÓÃ ÓÇ¾ÓŜ ÖÃŪÑÃ ÏÑÎÔÂ ÎÄ ÓÇÃ ÒÈÅÍÈÄÈÁ¾ÍÓ ÏÑÎÅÑÃÒÒ ÖÃŪÕÃ Ì¾ÂÃśThe majority of eggs we sell across 
our six -state footprint are now cage -free, including 100% in Michigan* where we have our largest volume of stores .
This great progress puts us in a strong position that we feel reflects the current dynamics. Moving forward, we will 
continue offering a significant inventory of cage -free eggs but will maintain a small amount of non -cage-free egg 
availability to help us manage through supply chain issues and meet customer preferences. We extend our sincere 
appreciation to all our partners and team members who helped us with this achievement. 

*Starting in 2025
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KEY ACHIEVEMENTS

108,000
pounds of unused or expired 
prescription drugs safely disposed 
ÎÄ ÓÇÑÎÔÅÇ +ÃÈÉÃÑŪÒ ÂÑÔÅ Ó¾ÊÃ-back 
program.

800
families redeemed fresh produce 
vouchers as part of the Flint 
Pediatric Produce Prescription 
Program.

27
languages are now available for 
prescription label printing.

3.1M
pounds of medical paper waste 
securely recycled.
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HEALTH & WELLNESS

MEIJER EXPANDS PROGRAMS TO SUPPORT ACCESS TO HEALTHY, AFFORDABLEFOOD

As part of our ongoing commitment to expanding access to healthy, affordable food, Meijer has introduced 
several new features and enhanced programs for customers using Supplemental Nutrition Assistance Program 
(SNAP) benefits.

In fact, we were the first retailer to accept SNAP benefits through our Meijer mobile app, allowing customers to 
pay for groceries Ɔincluding fresh produce, milk, meat, and pantry staples Ɔusing an Electronic Benefits 
2Ñ¾ÍÒÄÃÑ Ə# 2Ɛ Á¾ÑÂś !ÔÒÓÎÌÃÑÒ Á¾Í ÔÒÃ ÓÇÃ ¾ÏÏ ÄÎÑ ÅÑÎÁÃÑØ ÏÈÁÊÔÏŜ ÇÎÌÃ ÂÃËÈÕÃÑØ ¾ÍÂ ÈÍ ÒÓÎÑÃ ÔÒÈÍÅ ū1ÇÎÏ ¾ÍÂ
1Á¾ÍŬś 2ÇÈÒ ÁÎÍÕÃÍÈÃÍÓ ÍÃÖ ÄÃ¾ÓÔÑÃ Á¾Í ÀÃ ÔÒÃÂ ÀØ Ä¾ÌÈËÈÃÒ ÖÇÎ ÑÃÁÃÈÕÃ ưƺƶ ÈÍ ÌÎÍÓÇËØ ÒÔÌÌÃÑ # 2 ÀÃÍÃÄÈÓÒ
per school -aged child to help purchase groceries.

In addition, we doubled the discount we offer on select milk products to 40% off any brand or size of 1% and fat -
ÄÑÃÃ ÌÈËÊ ÄÎÑ 1, . Ï¾ÑÓÈÁÈÏ¾ÍÓÒś 2ÇÈÒ ÃÄÄÎÑÓ ÈÒ Ï¾ÑÓ ÎÄ ÓÇÃ ƥ ÂÂ +ÈËÊŠƥ ÈÍÈÓÈ¾ÓÈÕÃ ÔÍÂÃÑ ÓÇÃ 31" ŪÒ &Ã¾ËÓÇØ $ËÔÈÂ +ÈËÊ
'ÍÁÃÍÓÈÕÃÒ Ə&$+'Ɛ ÏÑÎÅÑ¾ÌŜ ÒÔÏÏÎÑÓÃÂ ÓÇÑÎÔÅÇ ¾ ÅÑ¾ÍÓ ¾Ö¾ÑÂÃÂ ÀØ ÔÀÔÑÍ 3ÍÈÕÃÑÒÈÓØŪÒ &ÔÍÅÃÑ 1ÎËÔÓÈÎÍÒ
Institute. Since the original discount launched, more than 65,000 SNAP -eligible households have benefited, with 
that number expected to grow with the expanded offer. 

Meijer continues to build on its leadership in food access through additional programs that include a 10% 
discount on qualifying produce purchases for SNAP participants and free Home Delivery for SNAP customers. 
These initiatives help make it easier for families to access nutritious food regardless of transportation or 
mobility challenges.

We were the first retailer in the country to accept SNAP benefits through the Flashfood app, which provides 
deep discounts on surplus and close -dated food. 

We also participated in the Flint Pediatric Produce Prescription Program, managed by Michigan State University 
¾ÍÂ ÓÇÃ &ÔÑËÃØ !ÇÈËÂÑÃÍŪÒ &ÎÒÏÈÓ¾Ë .ÃÂÈ¾ÓÑÈÁ .ÔÀËÈÁ &Ã¾ËÓÇ 'ÍÈÓÈ¾ÓÈÕÃś 2ÇÃ ÏÑÎÅÑ¾Ì ÎÄÄÃÑÃÂ ưƷƻ ÕÎÔÁÇÃÑÒ ÓÎ
ÂÃÒÃÑÕÈÍÅ Ä¾ÌÈËÈÃÒ ÈÍ %ÃÍÃÒÒÃÃ !ÎÔÍÓØ ÓÎ ÇÃËÏ ÈÌÏÑÎÕÃ ÁÇÈËÂÑÃÍŪÒ ¾ÁÁÃÒÒ ÓÎ ÄÑÃÒÇ ÏÑÎÂÔÁÃ ÓÇ¾Ó ÒÔÏÏÎÑÓÒ ¾
healthier lifestyle. In 2024, 800 vouchers were redeemed at Meijer locations in the Flint area, unlocking over 
$10,000 in fresh produce for underserved communities.

2ÎÅÃÓÇÃÑŜ ÓÇÃÒÃ ÃÄÄÎÑÓÒ ÑÃÄËÃÁÓ +ÃÈÉÃÑŪÒ ÁÎÌÏÑÃÇÃÍÒÈÕÃ ¾ÍÂ ÈÍÁËÔÒÈÕÃ ¾ÏÏÑÎ¾ÁÇ ÓÎ ÑÃÂÔÁÈÍÅ ÄÎÎÂ ÈÍÒÃÁÔÑÈÓØŜ
stretching the value of SNAP dollars, and making nutritious options more accessible and affordable for families 
across the Midwest.
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MEIJER SUPPORTS NATIONWIDE EFFORT TO SAFELY TAKE BACK UNUSED MEDICATIONS

In 2024, Meijer once again participated in National Prescription Drug Take Back Day, a nationwide initiative led by 
the Drug Enforcement Administration (DEA) to encourage the safe disposal of unwanted, unused, and expired 
medications. The program is designed to prevent drug misuse, accidental poisoning, and environmental harm 
caused by improper disposal methods.

Since launching its drug take -back program in 2019, Meijer has collected nearly 200 tons of unneeded 
medications through clearly marked kiosks located near each of its in -store pharmacies. In 2024 alone, Meijer 
customers returned nearly 108,000 pounds Ɔ54 tons Ɔof medications for safe and proper disposal.

While National Prescription Drug Take Back Day serves as a helpful reminder, Meijer offers year -round disposal, 
which reflects its broader commitment to public health, safety, and environmental responsibility. 

HELPING PEOPLE WITH VISUAL OR LANGUAGE BARRIERS TAKE MEDICATION SAFELY

To better serve patients with visual impairments, we expanded ScripTalk talking labels to 80+ Meijer locations 
across the Midwest. These smart labels use a specialized QR code that allows prescription information to be read 
¾ËÎÔÂŜ ÇÃËÏÈÍÅ ÃÍÒÔÑÃ ¾ÁÁÔÑ¾ÁØ ¾ÍÂ Ò¾ÄÃÓØś $ÎÑ ÓÇÎÒÃ ÖÇÎ ÂÎÍŪÓ ÍÃÃÂ ¾ÔÂÈÎ ÒÔÏÏÎÑÓ ÀÔÓ ÒÓÈËË ÒÓÑÔÅÅËÃ ÖÈÓÇ ÒÌ¾ËË
print, the company also introduced large -font labels ƆÌ¾ÊÈÍÅ ÏÑÃÒÁÑÈÏÓÈÎÍÒ Ã¾ÒÈÃÑ ÓÎ ÑÃ¾Â ¾ÍÂ ÔÍÂÃÑÒÓ¾ÍÂś 'ÓŪÒ
part of a growing commitment to accessibility and patient care.

Our pharmacy also launched translation services that allow prescription labels to be printed in 26 different 
languages. Through our partnership with RXtran, patients can now receive their medication instructions in the 
language they understand best Ɔpromoting safety, clarity, and confidence in managing their health.

Meijer has continued its partnership with Aira, an app that provides a free service to help customers who are blind 
or experience low vision shop either in our stores or online. The Aira app connects in -store shoppers with a fully 
trained support agent who virtually walks with them through the store to help answer questions and select 
products. Similarly, online shoppers can access Aira and work with support agents to place Meijer Pickup or Home 
Delivery orders.

PAPER AND BOTTLE RECYCLING

Last year, we recycled more than 300,000 pounds of plastic pill bottles and caps from our pharmacies. 
Additionally, through our association with Stericycle Ɔa leader in secure medical waste management Ɔwe 
recycled more than 3.1 million pounds of paper. 
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KEY ACHIEVEMENTS

6th
straight year Meijer was 
recognized as a Great Place to 
Work.

4M
times Meijer team members 
recognized one another 
through our mTeam program.

20%
discount on tuition for child 
care through the Learning Care 
Group.

INVESTING IN EDUCATION, EMPOWERING FUTURES

At Meijer, we believe that access to education opens doors Ɔfor our 

ÓÃ¾Ì ÌÃÌÀÃÑÒ ¾ÍÂ ÓÇÃÈÑ Ä¾ÌÈËÈÃÒś 2Ç¾ÓŪÒ ÖÇØ ÖÃ ÎÄÄÃÑ ¾ Õ¾ÑÈÃÓØ ÎÄ

educational assistance programs designed to support personal and 

professional growth at every stage of life.

Our Tuition Reimbursement Program provides up to $5,250 per year, 

the IRS maximum, to help cover the cost of tuition, fees, books, and 

other eligible academic expenses. Whether pursuing a GED, associate, 

À¾ÁÇÃËÎÑŪÒŜ Ì¾ÒÓÃÑŪÒŜ ÎÑ ÂÎÁÓÎÑ¾ÓÃ ÂÃÅÑÃÃÒŜ ÎÑ ¾ ÁÃÑÓÈÄÈÁ¾ÓÈÎÍ ÏÑÎÅÑ¾ÌŜ

team members can be reimbursed for their investment in education, 

as long as they pass the course or meet program requirements.

,Î Ì¾ÓÓÃÑ ÖÇÈÁÇ Ï¾ÓÇ ÓÇÃØ ÁÇÎÎÒÃŜ ÓÃ¾Ì ÌÃÌÀÃÑÒ ÂÎÍŪÓ Ç¾ÕÃ ÓÎ

navigate it alone. Meijer provides education counselors to guide them 

every step of the way Ɔfrom selecting a school and program to 

completing the application process.

From 2023 to 2024, we saw a 40% increase in participation in all 

Meijer education programs. M ore than one -ÓÇÈÑÂ ÎÄ ÓÇÎÒÃ ÖÇÎŪÕÃ ÔÒÃÂ

the tuition reimbursement program for three years or more have been 

promoted.

In addition, the Fred & Lena Meijer Scholarship supports both team 

members and their children in pursuing higher education. Eligible 

students can apply for financial support as they work toward their 

academic goals.

Through these programs, Meijer continues to invest in the future of its 

team members, empowering them and their families to grow, thrive, 

and achieve more.
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CELEBRATING EVERYDAY EXCELLENCE Ɔ4 MILLION RECOGNITIONS AND COUNTING

At Meijer, appreciation is more than a value ƆÈÓŪÒ ¾ Â¾ÈËØ ÏÑ¾ÁÓÈÁÃś 2ÇÑÎÔÅÇ ÎÔÑmTeam recognition program, 

ÓÃ¾Ì ÌÃÌÀÃÑÒ Ç¾ÕÃ ÃÌÀÑ¾ÁÃÂ ¾ ÁÔËÓÔÑÃ ÎÄ ÅÑ¾ÓÈÓÔÂÃŜ ÁÃËÃÀÑ¾ÓÈÍÅ Ã¾ÁÇ ÎÓÇÃÑŪÒ ÁÎÍÓÑÈÀÔÓÈÎÍÒ ¾ÁÑÎÒÒ ÓÇÃ

company. This easy -to -use online platform empowers team members to give shout -outs for meaningful 

moments Ɔwhether it's lending a hand, solving a tough problem, or simply going above and beyond.

In 2024 alone, mTeam was used more than 4 million times, highlighting the powerful impact of peer -to -peer 

recognition. Along with each message of appreciation, team members earn points they can redeem for gift 

cards, merchandise, memorable experiences Ɔor even donate to a favorite charity.

By recognizing excellence at every level, mTeam helps strengthen our culture and ensures that everyone at 

Meijer feels seen, valued, and celebrated.

TEAM MEMBER EXPERIENCE

INVESTING IN OUR TEAM MEMBERS WHO CARE FOR OTHERS

At Meijer, we know that caring for your loved ones ƆÖÇÃÓÇÃÑ ÓÇÃØŪÑÃ ØÎÔÍÅ ÁÇÈËÂÑÃÍŜ ¾ÅÈÍÅ Ï¾ÑÃÍÓÒŜ ÎÑ Ä¾ÌÈËØ

members with special needs ƆÈÒ ÎÍÃ ÎÄ ÓÇÃ ÌÎÒÓ ÈÌÏÎÑÓ¾ÍÓ ÑÃÒÏÎÍÒÈÀÈËÈÓÈÃÒ ØÎÔ Ç¾ÕÃś 2Ç¾ÓŪÒ ÖÇØ ÖÃ ÎÄÄÃÑ

flexible support that helps ease the cost and stress of finding reliable care.

Each month, full -time team members can receive up to $100 per person in care reimbursement, while part -time 

team members are eligible for up to $50 per person. For example, a full -time team member with two children 

could receive as much as $200 per month to help offset childcare expenses. This benefit supports care for 

children up to age 12, elderly family members, and dependents of any age with disabilities Ɔhelping to meet 

the diverse care needs of loved ones at every stage of life.

5Ç¾Ó ÒÃÓÒ ÓÇÈÒ ÀÃÍÃÄÈÓ ¾Ï¾ÑÓ ÈÒ ÈÓÒ ÄËÃ×ÈÀÈËÈÓØś 2ÇÃÑÃŪÒ ÍÎ ÑÃÐÔÈÑÃÌÃÍÓ ÓÎ ÔÒÃ ¾ ËÈÁÃÍÒÃÂ ÏÑÎÕÈÂÃÑś 1ÎŜ ÖÇÃÓÇÃÑ ØÎÔ

ÑÃËØ ÎÍ ¾ ËÎÁ¾Ë Â¾ØÁ¾ÑÃŜ ¾ ÍÃÈÅÇÀÎÑŜ ÎÑ ¾ ÓÑÔÒÓÃÂ Ä¾ÌÈËØ ÌÃÌÀÃÑŜ ØÎÔŪÑÃ ÃËÈÅÈÀËÃś +ÃÈÉÃÑ ÃÍÁÎÔÑ¾ÅÃÒ ÓÇÎÔÅÇÓÄÔË

Á¾ÑÃÅÈÕÃÑ ÒÃËÃÁÓÈÎÍ ¾ÍÂ ÒÔÏÏÎÑÓÒ ÎÔÑ ÓÃ¾Ì ÌÃÌÀÃÑÒŪ ÂÃÒÈÑÃ ÓÎ ÁÇÎÎÒÃ ÓÇÃ ÀÃÒÓ ÄÈÓ ÄÎÑ ÓÇÃÈÑ Ä¾ÌÈËØŪÒ ÍÃÃÂÒś

ÂÂÈÓÈÎÍ¾ËËØŜ ÖÃŪÕÃ Ï¾ÑÓÍÃÑÃÂ ÖÈÓÇ ÓÇÃ *Ã¾ÑÍÈÍÅ !¾ÑÃ %ÑÎÔÏƆa network of more than 1,000 schools under 11 

respected brands Ɔto give our team members priority access and discounted tuition. If you choose to enroll 

ØÎÔÑ ÁÇÈËÂ ÈÍ ÎÍÃ ÎÄ ÓÇÃÒÃ ÒÁÇÎÎËÒŜ ØÎÔŪËË ÌÎÕÃ ÓÎ ÓÇÃ ÓÎÏ ÎÄ ¾ÍØ Ö¾ÈÓÈÍÅ ËÈÒÓ ¾ÍÂ ÑÃÁÃÈÕÃ ¾ ƸƶȘ ÂÈÒÁÎÔÍÓ ÎÍ

ÓÔÈÓÈÎÍŜ ÓÇ¾ÍÊÒ ÓÎ +ÃÈÉÃÑŪÒ ƷƶȘ ÒÔÀÒÈÂØ ÎÍ ÓÎÏ ÎÄ ¾ ƷƶȘ ÂÈÒÁÎÔÍÓ ÄÑÎÌ *Ã¾ÑÍÈÍÅ !¾ÑÃ %ÑÎÔÏś

2ÇÃÒÃ ÎÄÄÃÑÈÍÅÒ ÑÃÄËÃÁÓ +ÃÈÉÃÑŪÒ ÂÃÃÏ ÁÎÌÌÈÓÌÃÍÓ ÓÎ ÇÃËÏÈÍÅ ÎÔÑ ÓÃ¾Ì ÌÃÌÀÃÑÒ À¾Ë¾ÍÁÃ ÖÎÑÊ ¾ÍÂ ËÈÄÃƆ

because supporting families is at the heart of who we are.
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SIX YEARS STRONG: MEIJER NAMED A GREAT PLACE TO WORK® ONCE AGAIN

In 2024, Meijer was honored as a Great Place to Work ® for the sixth consecutive year Ɔan achievement 

that reflects our continued commitment to creating a workplace where all team members feel respected, 

supported, and empowered to grow. Based on responses to the Trust Index Survey , the certification 

recognizes companies that foster a culture of credibility, fairness, respect, camaraderie, and pride. 

Meijer offers weekly pay, team member discounts, flexible scheduling, and a comprehensive benefits 

package that includes paid parental leave, access to multiple health plans, 401(k) retirement options, and 

ÄÑÃÃ ÁÎËËÃÅÃ ÃÂÔÁ¾ÓÈÎÍś 'ÓŪÒ ¾ËË Ï¾ÑÓ ÎÄ ÇÎÖ ÖÃ ÈÍÕÃÒÓ ÈÍ ÓÇÃ ÒÔÁÁÃÒÒ ÎÄ ÎÔÑ ÏÃÎÏËÃ ¾ÍÂ ÃÍÒÔÑÃ ÓÇ¾Ó +ÃÈÉÃÑ

remains not only a Great Place to Work®, but a great place to build a career.

TEAM MEMBER EXPERIENCE

HONORING EXCELLENCE: MEIJER CELEBRATES 2024 LEGACY AWARDS RECIPIENTS

Each year, Meijer recognizes outstanding team members whose dedication, leadership, and innovation reflect 

the values that have shaped our company for 90 years. The Legacy Awards Ɔour highest internal honors Ɔ

celebrate those who go above and beyond to serve our customers, communities, and fellow team members.

The prestigious Fred Meijer Award is given annually to one team member who embodies the spirit of our 

founder through humility, generosity, and a passion for service. This past year, Maureen Mitchell, Regional 

Vice President, received this honor. Over her 15 -year career with Meijer, Maureen has consistently led with 

heart and purpose Ɔmentoring colleagues, advancing key growth initiatives, and earning recognition across 

the retail industry, including being named one of the Top Women in Grocery.

5Ã ¾ËÒÎ ÏÑÎÔÂËØ ¾Ö¾ÑÂÃÂ ÓÇÃ #¾ÑË &ÎËÓÎÍ .ÑÃÒÈÂÃÍÓŪÒ Ö¾ÑÂ ÓÎ ÄÈÕÃ Ã×ÁÃÏÓÈÎÍ¾Ë ÓÃ¾Ì ÌÃÌÀÃÑÒ ÖÇÎÒÃ

ËÃ¾ÂÃÑÒÇÈÏŜ Ã×ÁÃËËÃÍÁÃŜ ¾ÍÂ ÈÍÍÎÕ¾ÓÈÎÍ ÔÏÇÎËÂ ÓÇÃ ËÃÅ¾ÁØ ÎÄ ÄÎÑÌÃÑ +ÃÈÉÃÑ .ÑÃÒÈÂÃÍÓ #¾ÑË &ÎËÓÎÍś 2ÇÈÒ ØÃ¾ÑŪÒ

recipients include:

Å Blaine Bishop, Associate ITS Manager.

Å Candy Tam, Logistics Manager.

Å Ethan Thomas, Store Director.

Å Cassie Walker, Supply Chain Pharmacy Tech.

ÅMonica Wyant, Produce Business Manager.

What makes these awards especially meaningful is that nominations come from fellow team members Ɔthose 

who witness their peers' impact firsthand.

MAY 2024-MAY 2025

USA

FEB 2024-FEB 2025

SG

MAR 2024-MAR 2025

HKG
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EMPOWERING OUR TEAM TO PROTECT WHAT MATTERS MOST

At Meijer, our commitment to creating a safe environment for our team members and customers is rooted in our 

Core Value of Health and Wellness and driven by our 200% Accountability philosophy Ɔthe idea that every team 

member is fully responsible for their own safety and the safety of others.

 ÔÓ ÈÓŪÒ ÌÎÑÃ ÓÇ¾Í ¾Í ÈÂÃ¾ś

'ÓŪÒ ¾ËÒÎ ¾ ÒÃÓ ÎÄ ÒÓ¾ÍÂ¾ÑÂÒ ¾ÍÂ ÏÑÎÁÃÒÒÃÒƆa cross-functional safety program ƆÓÇ¾ÓŪÒ ÂÃÒÈÅÍÃÂ ÓÎ Ì¾ÊÃ ÅÎÎÂ ÎÍ

our commitment to safety in every facet of our business and at every location. 

We have more than 300 Safety Committee Teams Ɔcomprised of leadership and team members Ɔworking to 

uphold and improve safety in our facilities.

We conduct monthly safety audits and provide financial incentives to our Safety Committee Team members to 

encourage their vigilant oversight. 

We partner across departments ƆCorporate Safety, Asset Protection, Risk Management, Legal, Store Operations 

and more Ɔto ensure our robust safety measures are connected to, and supported by, the entire company.

The goal of all of these efforts Ɔof our comprehensive training and culture of accountability Ɔis to make sure 

our team members and customers feel safe when they enter a Meijer store.

TEAM MEMBER EXPERIENCE
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