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A Message from Our

CHAIRMAN & CEO

Welcome to Features, Kellogg Company’s annual publication highlighting our

’ and (ED&I) efforts and accomplishments.

Kellogg is a company with heart and soul, driven by a diverse and inclusive community
of passionate people who are making a difference throughout the world. Our visionary
founder, W.K. Kellogg, instilled in us the understanding that doing good for society is a
critical part of running a good business. That's why we've always worked hard to make
sure that our company and business practices deliver benefits to people, our
communities and the planet.

Our company vision is a good and just world where people are not just fed but fulfilled.
Our purpose is creating better days and a place at the table for everyone through our
trusted food brands. Our strong focus on ED&I is paramount to achieving our success.

This year, Kellogg celebrates 115 years as a company. Throughout our history, we've
held fast to the belief that our greatest strength lies in our many diverse and
passionate colleagues across the globe. We continue to grow our business through our
Deploy for Growth business strategy. Within this framework, people must be our
competitive advantage. By empowering our employees to share their diverse
perspectives, we can do our best work, be more creative and achieve our potential -
which is good for all of us and good for business.

As you read the many stories in this Features report, you'll see how ED&I is part of the
fabric of who we are. Our incredible people around the world consistently demonstrate
a passion for our K Values and for creating a culture of belonging where everyone has a
place at the table.

I'm proud that Kellogg is continually recognized for our ED&I efforts. Kellogg was
named a Top 50 Company for Diversity by Diversitylnc, and we achieved a perfect
100% score on the Human Rights Campaign’s Corporate Equality Index for the 11th year
in a row. For all of us at Kellogg, ED&I is more than simply “the right thing to do.” ED&I is
one of our founding principles and creates a competitive advantage for our company.

Thank you to our employees, our partners and to all who gather united around our
Kellogg table to enjoy our beloved brands and products around the world.

Sc'ncefe/y,

Steve Cahillane
Chairman and Chief Executive Officer




VP OF TALENT &
CHIEF DIVERSITY
OFFICER

| am very proud of our unique

culture at Kellogg. In every corner

of the world, our people

consistently demonstrate

respectful and inclusive behaviors

every day. Our leaders provide a
safe environment for courageous
conversations, our differences are
embraced in the workplace, and
everyone strives to ensure a culture
where individuals feel they belong-in
meetings, in the community, and among
one another.

As you read this edition of Features, you'll
understand that , and

(EDA&I) is a top priority in every
region and country in which we operate.
This year, we elevated the importance of
ED&l even further by introducing an
enhanced global ED&I strategy. At the
core is a focus on Leading with Equity
which underscores our commitment to
uplifting each other and embracing our
differences.

is about removing tangible and
intangible barriers to ensure our
company'’s practices are fair and
consistent in the workplace, marketplace
and community. We consider equity the
foundation needed to ensure diversity
and inclusion, and it must be inherent in
all we do.

Each year, Features is our way to
share our ED&I progress and
inspiring stories around the world. In
this issue you will read about our
work to establish ED&| champions
around the world, how in North
America our employee resource
groups (BERGs) joined forces to offer
professional development
opportunities, the strength that
comes from gender equality as told
in our AMEA region, how our
European team developed braille
boxes in honor of World Sight Day,
and much more!

We want to be a company that
nourishes the world, in every way
possible. My vision is for Kellogg to
be a recognized leader for Equity,
Diversity & Inclusion. More than ever,
we want to amplify what makes
Kellogg a great place to work. If you
have feedback, or an idea to share,
please share with us via
E_D_l@kellogg.com. Thanks to all
who share Kellogg's commitment to
Equity, Diversity & Inclusion.

Sc'mcere/y,

Priscilla Koranteng
VP of Talent and
Chief Diversity
Officer

CHIEF HUMAN
RESOURCES
OFFICER

We're proud to celebrate this 11th
edition of Features and over a
decade of highlighting the many
efforts and accomplishments of
our colleagues from around the
world.

As we continue to navigate the
challenges of a global pandemic, our
focus on our people has never been more
critically important. Supporting the
wellbeing of our employees, and valuing
them for their unique perspectives, ideas
and contributions has been, and will
continue to be, a big factor in weathering
whatever hurdles we face. That is why
this year we've put an even greater focus
on , and (ED&I)
as a core part of our Deploy for Growth
people strategy.

Kellogg's commitment to ED&l is not
new. We have always held fast to our
belief that we must treat everyone
respectfully and inclusively. More than a
century ago, our founder, W.K. Kellogg,
was a pioneer in employingwomen in the
workplace and reaching across cultural
boundaries. Throughout our rich and
proud history, we have made significant
strides toward the more equitable
inclusion of people of all backgrounds.

Now, 115 years later, we have
elevated ED&I even more with
special focus on ensuring fair and
equitable practices across our
workplace, marketplace and
communities. Our enhanced global
efforts to have an open, inclusive
environment where everyone's ideas,
views and perspectives are sought
and valued —with a focus on equity
for all - is the cornerstone of our
company’s commitment to ED&I.
This focus is reflected in all our
human resources practices including
hiring, career development,
performance management,
employee benefits, rewards and
recognition.

We have a vision to become a best-
in-class company for ED&I. This
means our workforce reflects the
diversity of the consumers and
communities we serve. It means
being a sought-after employer,
where Kellogg is considered a great
place to work because of our
reputable culture. It means our
employees feel they can bring their
whole, unique selves and best ideas
every day. We continue to pursue
this vision and are firmly committed
to making continued progress.

Sémcefe/y,

Melissa Howell
Chief Human Resources Officer
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KELLOGG'S EFFORTS
TOWARDS RACIAL EQUITY

2020 was the year in which our work towards racial equity accelerated. The murder of
George Floyd and other tragic events served as a catalyst to bring about powerful
conversations and change. Our company took a holistic approach to ensure our
employees, partners, and those in our communities were able join us through
engaging and intentional efforts.

HOPE AND HEALING

Our first step was to ensure our employees had an opportunity to express themselves
and have a safe space to learn from one another. We created awareness about racism
through many avenues, such as the first global Hope and Healing town hall and other
employee town halls hosted by functions across the company. As an organization, we

communicated our position against racism, committed $1M to the National Association

for the Advancement of Colored People (NAACP) legal defense fund, as well as hosted
the first Juneteenth event to drive understanding of racial history in America. Through
a series of sharing sessions, numerous Kellogg employees exhibited tremendous
courage in telling about personal experiences and sharing perspectives on how we all
can be agents of change. For example, in our North America region, Amber J., Sr.
Director, Human Resources, powerfully shared with the U.S. Sales function her
perspectives on what we can all do to drive meaningful change. Likewise, Anthony H.,
Sr. Manager, Commercial Strategy, shared his thoughts on what it means to be a
powerful ally.

In our European region, the leadership team hosted an inspiring race relations panel
focused on racial bias and barriers to provide a safe place for dialogue and education.
The collective efforts across our company to confront the topic of racial injustices
unlocked a tremendous sense of team unity and inclusion.
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“l admire the candor and bravery of the
panelists in sharing their tough experiences and
those listening in to be so humble and
empathetic towards this necessary but
uncomfortable conversation.”

- European Region Panel Attendee
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Our second step was to establish concrete leadership actions that outlined how we
would work together to achieve racial equity. As a result, we established racial equity
commitmentsin the U.S. and Canada focused on specific actions for our colleagues,
business, and communities. These commitments outline how we will accelerate the
development and advancement opportunities of our underrepresented talent, ensure
equitable, diverse and inclusive strategies from our agency partners and suppliers, and
how we will invest in our communities.






FEEDING FREEDOM INITIATIVE
SPOTLIGHTS INTERSECTION OF RACIAL
INJUSTICE AND FOOD INSECURITY

Kellogg has long been involved in combatting food insecurity in North America —and
across the globe -- through its Better Days purpose platform, which has donated 2.4
billion servings of food worldwide since 2015.

In 2020, the impacts of the
pandemic, along with
widespread protests against
racial inequalities, spotlighted
the long-standing structural and
systemic challenges faced by
communities of color in the U.S.

These disparities extend to food
insecurity —Black and Latino
families are 2 to 2.5 times more
likely to suffer from food
insecurity than their white
counterparts.

Amid the events of 2020, Kellogg
saw an opportunity to reframe
the conversation around food
insecurity and highlight the
many interconnected impacts of
racism in North America.

“Kellogg recognized, along with

the rest of the country and world,

that we had entered a point of

no return in terms of social

justice,” said Tiana C., VP of C[LCk on eah
Global Brands, who helped ;

spearhead the effort. “What if we Lmaye to et
created a dialogue about the the videos
intersectionality of race and

food? Driving that conversation

would be a real leadership

moment.”

Tiana led the team that created “Feeding Freedom: Food and Justice for All,”
a series of panel discussions featuring prominent Black and Latino experts
on food and social justice. The video series highlighted issues like food
deserts in communities of color and stigmas around social assistance
programs, as well as the grassroots leaders working to solve food insecurity
every day.

The conversations were disseminated to all Kellogg North America (KNA) employees and,
following an enthusiastic internal reception, the edited videos were shared on YouTube.
One of the aims of the series was to promote empathy and understanding, as well as to
inspire action and advocacy, particularly during the difficult days of the ongoing pandemic.

“If you've never experienced being on food stamps or needing WIC (Special Supplemental
Nutrition Program for Women, Infants, and Children), it's really easy to make a judgement
about how someone got into that situation,” said Tiana.

“We wanted to create an educational series
to help people understand what it's like to
walk a day in someone else’'s shoes and
create an opening for people to rethink
some assumptions they might carry.”

Tiana, who identifies as Black and Asian,
also highlighted the importance of
collaboration and allyship in bringing the
innovative series to life. “You need cover
from allies that support you in doing this
work,” she said. “Allyship is not just a badge
you can get, it's when you show up with
tangible actions.”

Kellogg remains committed to addressing
food insecurity and racial inequality
through its Better Days commitments.

“When we started the Feeding Freedom
work, one of our mantras was, ‘thisis a
movement, not a moment,” said Tiana. “I'd
like to remember that this as a starting
point to keep pushing forward.”


https://www.youtube.com/watch?v=nKHV6gTs4Cs
https://www.youtube.com/watch?v=nKHV6gTs4Cs
https://www.youtube.com/watch?v=t92qPAB-tNo
https://www.youtube.com/watch?v=t92qPAB-tNo
https://www.youtube.com/watch?v=6o6UyEtuexU
https://www.youtube.com/watch?v=6o6UyEtuexU
https://www.youtube.com/watch?v=9Wx4CErsV8s
https://www.youtube.com/watch?v=9Wx4CErsV8s
https://www.youtube.com/watch?v=nKHV6gTs4Cs
https://www.youtube.com/watch?v=t92qPAB-tNo
https://www.youtube.com/watch?v=6o6UyEtuexU
https://www.youtube.com/watch?v=9Wx4CErsV8s
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We are committed to
equity, diversity, and
inclusion, uplifting each
other and embracing our
differences to achieve our
common goal.

Corine 2.
AMEA



FERNANDA Z.

Fernanda, Learning & Development Specialist, is always learning how to be a better person. That
attitude led her to get involved with the K-Pride & Allies BERG a few years ago. She has served as
co-chair of that group for the last year and has already made her mark as a leading ally for the
LGBTQ+community.

Her advocacy for inclusion boils down to a simple message: “We always talk about ‘love is love,’ and
that's good. But its more basic than that. It's just about being yourself. Everyone has the right to
feel that way. Everyone should have the same rights, opportunities and freedom,” said Fernanda,
who works in the Global Business Services center in Querétaro, Mexico.”

As the co-chair of K-Pride, Fernanda has focused on ally education and supporting deeper
conversations about what it means to be an ally to the LBGTQ+ community, particularly in the Latin
America region. Through monthly newsletters to BERG members, Fernanda and her colleagues
have tackled topics like the use of so-called conversion therapies, the difference between sexual
orientation and gender identity and what it really means to create a “safe space” for marginalized
communities.

While the subject matter has not always been easy, the K-Pride team’s efforts have increased
engagement among members.

“When we get this type of information to allies, they really start to get it. And they become more
involved,” Fernanda said.

The K-Pride team has also been working with It Gets Better Mexico, a non-profit LGBTQ+ advocacy
group, and plansto launch a “How to Be an Ally"” guide for BERG members.

Earlier this year the team also worked on a digital marketing video featuring gay and lesbian
couples and other non-traditional families. It was the first video of its kind for the KLA region.

Fernanda's commitment to creating a more inclusive environment at K-Pride and the Kellogg
workplace has earned her a KLA W.K. Kellogg Values Award recognition for Inclusion in 2019.

While she says her work with K-Pride has been personally fulfilling, it has also made her feel more
connected to the company. “It's the part of my day or my week that makes me feel like I'min the
right place to grow and develop my career by being my true self and encouraging others to do so
as well,” she said. “Inclusion is key to business success, because you can have the best plans, goals
and strategies, but if you don't have people that are free to be themselves, they are not going to
shine and give Kellogg their best.”

















http://www.kelloggsupplier.com/












https://youtu.be/V8WDTaOCnCg
https://youtu.be/V8WDTaOCnCg
https://youtu.be/V8WDTaOCnCg

































https://fb.watch/3A0sE6qDu6/
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