


Key Insights

See page 11 for full survey methodology.



% Rating Very/Somewhat Appealing

Q: Companies have different ways to describe the experience employees have of working there. Please indicate how appealing each description is to you

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500

 



% of Respondents Rating a "Must-Have" Total US & Canada UK Australia Mexico India

Q: We will now show you a series of statements that could describe a company and what it is like to work there. For each statement, please click whether 

you feel that statement is a must-have, a differentiator or a nice-to-have for you to consider working there, based on the descriptions below.

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500



Q: We will now show you a series of statements that could describe a company and what it is like to work there. For each statement, please click whether 

you feel that statement is a must-have, a differentiator or a nice-to-have for you to consider working there, based on the descriptions below.

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500

% of Respondents Rating a "Differentiator" Total US & Canada UK Australia Mexico India



% of Students Rating a "Must-Have" Total US & Canada UK Australia Mexico India

Q: We will now show you a series of statements that could describe a company and what it is like to work there. For each statement, please click whether 

you feel that statement is a must-have, a differentiator or a nice-to-have for you to consider working there, based on the descriptions below.

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500



% of Students Rating a "Differentiator" Total US & Canada UK Australia Mexico India

Q: We will now show you a series of statements that could describe a company and what it is like to work there. For each statement, please click whether 

you feel that statement is a must-have, a differentiator or a nice-to-have for you to consider working there, based on the descriptions below.

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500



Benefits expected Total US & Canada UK Australia Mexico India

Q: Below is a list of benefits that a company could offer its employees. What are the top three benefits you expect a company to offer?

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500



Q: What are the top 3 benefits that would make you more interested in applying for a company?

Sample:  Total n=3,500; US/Canada n=1,000; UK n=1,000 Australia n=500; Mexico n=500; India n=500

Benefits that would increase interest Total US & Canada UK Australia Mexico India



Total US & Canada UK Australia Mexico India

Employees Students Employees Students Employees Students Employees Students Employees Students Employees Students

Q: When seeking to learn more about a company you may consider working for, what source/s of information do you trust the most? Select up to three. 

Sample:  Total n=3,500 with n=2,925 employees and n=800 students; US/Canada n=1,000 (n=800 employees and n=200 students); UK n=1,000 (n=850 employees and n=150 

students; Australia n=500 (n=425 employees and n=75 students); Mexico n=500 (n=425 employees and n=75 students); India n=500 (n=425 employees and n=75 students)
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About Kellanova 

https://www.prnewswire.com/news-releases/kellogg-company-unveils-names-for-global-snacking-and-north-american-cereal-businesses-following-planned-separation-301773043.html#financial-modal
https://www.kellanova.com/
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