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KEY FINDINGS – LATE-NIGHT SNACKING
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REASONS TO HAVE A LATE-NIGHT SNACK



FEELING AFTER LATE-NIGHT SNACKING



SNACKING IN THE BEDROOM – FAST FACTS

Snacking in the Bedroom:

▪ 58% of those ages 18-24 choose to eat their late-night snack in bed
▪ 71% of the people who snack in the bedroom are white/Caucasian
▪ 75% of the people who snack in the bedroom don't have kids under age 18
▪ Top three snacks to eat in bed are cookies, ice-cream and chips.
▪ 19% of people are eating salty snacks(chips, pretzels, popcorn, etc.) in bed
▪ 56% of people who needed a snack to help them relax are indulging in bed
▪ 38% of people are eating in bed because they are hungry
▪ 27% increase of a satisfaction mood after finishing a late-night snack in bed
▪ 66% of people eating in their bedroom are alone
▪ 56% of people are watching television while snacking in bed
▪ 42% of late-night salty snacks cravings are consumed in the bedroom
▪ 11% of people who snack in bed are looking for something crunchy as a late-night snack
▪ 25% of people snacking in bed are watching sitcoms and comedies



DEMOGRAPHICS – LATE NIGHT SNACKING FAST FACTS
Generations/Age:
▪ Age 18-24: biggest late-night food category is chips
▪ 19% of late-night snackers are between 30-34
▪ 64% of late-night snacking routines are established by consumers 55+
▪ 50% of Boomers (60+) are eating their late-night snacks in the family room, the only
generation whose majority doesn’t eat in bed
▪ Late-night snacking is an alone eating occasion across all generations
▪ Age 35-39 are the only age group to have spicy in its top 3 cravings
▪ Sweet is the number one taste when looking for a late-night snack for every age group
▪ 25-29 are significantly more likely to crave something bitter
▪ 18-24 are significantly more likely to crave something spicy than 40+

Men vs Women:
▪ Men are eating more late-night snacks than women

▪ Men are 10% more likely to indulge in salty snacks as a late-night snack than women

▪ 74% are bored late night snackers are women
▪ Women are significantly more likely to crave Sweet, salty and gooey snacks
▪ Men are significantly more likely to crave spicy, sour, bitter, hard or chewy



DATA TABLES ARE AVAILABLE 
UPON REQUEST
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