Kellanova Corporate Political Expenditures for 2024

Kellanova did not contribute to any candidates, political parties, or political committees.
The company also did not make any independent expenditure contributions to super
PACs, 527 organizations, or 501(c)(4) organizations.

Kellanova contributed $50,000 to the “Defeat the Costly Tax on Sales” ballot initiative
campaign in Oregon.

Some of our trade associations utilized a portion of our dues to engage in their own
lobbying activities. Below is a list of trade associations and/or 501(c)(4) groups to which
Kellanova’s dues/payments were = $50,000 in 2024, and the amount used for political
activities (as reported to us by the organization).

TRADE/INDUSTRY GROUP NON-DEDUCTIBLE AMOUNT
Business Roundtable $60,000

Consumer Brands Association $57,240

Association of Food and Dairy Retailers, $50,400

Wholesalers, and Manufacturers

National Association of Manufacturers $14,000

The Food Industry Association (FMI) $19,930

501(c)(4) ORGANIZATIONS NON-DEDUCTIBLE AMOUNT
TRGroup, Inc. $65,000

Kellanova'’s political contributions during the reporting period were all made in
accordance with its Civic Engagement policy.



