





A Message from Our

Chairman & CEO

Welcome to Features, Kellogg Company’s annual publication highlighting our
Diversity and Inclusion (D&l) efforts and accomplishments.

Kellogg is a company with heart and soul, driven by a diverse and inclusive
community of passionate people who are making a difference throughout the
world.

Our visionary founder, W.K. Kellogg, instilled in us the understanding that doing
good for society is a critical part of running a good business. That's why we've
always worked hard to make sure that our company and business practices deliver
benefits to people, our communities and the planet.

Our greatest strength lies in the many diverse and passionate colleagues across
the globe. We continue to grow our business through our Deploy for Growth
business strategy. Within this framework, people must be our competitive
advantage. By empowering a workforce to be our authentic selves, we can do our
best work, be more creative and achieve our potential - which is good for all of us
and good for business.

As you read the many examples of D&l at work in this report, you'll see how a
diverse and inclusive environment is an inherent part of our K Values and how our
employees reflect our diverse customer and consumer base. By focusing on
diversity, we've built a culture where everyone feels inspired to bring their best
ideas and talents to the table.

I'm proud that Kellogg is recognized today as a leader in our D&l efforts. Kellogg
was named a Top 50 Company for Diversity by Diversity Inc, and we achieved a
perfect 100% score on the Human Rights Campaign’s Corporate Equality Index.
For all of us at Kellogg, D&l is more than simply “the right thing to do.” D&l is one
of our founding principles and creates a competitive advantage for our company.
By fostering diversity throughout our organization and supplier base, we will
achieve our vision to “Enrich and delight the world through foods and brands that
matter.”

Sincerely,
Steve Cahillane
Chairman and Chief Executive Officer

Steve Cahillane

Chairman and Chief Executive Officer



A Message from Our

VP of Talent and
Chief Diversity Officer

As a new Kellogg employee, | have
experienced the culture of respect and
inclusion firsthand from the moment | walked
through the door. Our leaders are truly willing
to listen, our differences are embraced in the
workplace, and everyone strives for inclusion -
in meetings, in the community, and among
one another.

As you read this edition of Features, you'll understand that diversity and inclusion (D&l) is a top
priority here, and how we celebrate the opportunity to shape our own D&l destiny going forward.
There are many examples around the world of how we are connecting the culture and talents we
have here at Kellogg to drive our Diversity & Inclusion strategy.

For example, this year, Kellogg for the first time participated in the Women'’s Business Enterprise
National Council's Student Entrepreneur Program, which matches mentors from Fortune 500
companies with student entrepreneurs to grow the next generation of women-owned businesses.
We also became one of the first companies to join the Mexican government's Jévenes
Construyendo el Futuro (JCF), or “Youth Building the Future” program - helping to create pathways
for disadvantaged youth. In Pakistan, we commemorated Ramadan values and the concept of
Sadagah sharing with our “Sadagah Ready Pack”; and in our Valls Spain plant, we continued to
strengthen our partnership with Fundacién Ginac, a local nonprofit, to provide employment for
local people with physical and mental disabilities.

We want to be a company that nourishes the world, in every way possible. My vision is for Kellogg
to be at the forefront of diversity in the marketplace, reflecting our consumers and our brand.

More than ever, we want to amplify what makes Kellogg a great place to work, and a great place of
belonging. If you have feedback, or an idea to share, please share with us via
diversity.inclusion@kellogg.com.

Thanks to all for your continued commitment to Diversity & Inclusion at Kellogg.

Priscilla Koranteng
VP of Talent and Chief Diversity Officer

A Message from Our

Senior VP of Global
Human Resources

Kellogg is more than a business. We are a
company with heart and soul, driven by a
diverse and inclusive community of passionate
people making a difference. We're proud to
celebrate this 10th edition of Features and a
decade of highlighting the many efforts and
accomplishments of our colleagues from
around the world.

At Kellogg, we firmly believe in equity and inclusion in the workplace, marketplace and in the
communities where we work and live. However, this isn't new. More than a century ago, our
founder, W.K. Kellogg, was a pioneer in employing women in the workplace and reaching across
cultural boundaries. Today, this commitment is reflected in all of our human resources practices
including hiring, career development, performance management, employee benefits, rewards and
recognition.

Now, more than 100 years later, we continue to make Diversity and Inclusion (D&I) a top priority.
Our ongoing efforts to have an open, inclusive environment where everyone’s ideas, views and
perspectives are sought and valued, is the cornerstone of our company’s commitment to D&l.

Throughout our rich and proud history, we have made significant strides toward the more
equitable inclusion of people of all backgrounds. Our goal is to reflect the diversity of our
consumers throughout our company.

Globally, we continue our efforts to create a culture that fosters a diverse and inclusive
environment in which all our people are empowered to achieve their full potential and feel a sense
of belonging.

We have done much to achieve this objective, and we are firmly committed to making continued
progress.

Melissa Howell

Senior VP of Global Human Resources



Diversity Snapshot

Workforce Representation

Global Leadership Team
Men 0900009000 OQOOOWomen®

Board of Directors
Men 0 00000 O O....Women@

@ @

Global Female U.S. Minorities
Representation

Salaried/Production (All)
Salaried/Production (All)

Salaried
Salaried

Management
Management 9

Executive Executive

OEEE:-

! Data as of Q3 2019 unless otherwise noted

2 \While we attained record percent of spend and dollars
in 2018, we recognize that the divestiture of Keebler and
other product lines will impact our 2019 and beyond results.

Supporting
Diverse Suppliers

, we attained 8. _'%:ofaur

million.

Diversity Related
Philanthropy

In 2018,

more

than 91%

of our cash & in-kind contribution
from Kellogg Company and its
charitable funds were given either
to organitations that serve people
in need (e.g. Feeding America,
United Way) or to diversity-
specific organizations.

Awards & Recognitions

2019 NBIC

(¢ THE~——

OMNI50

—  CORPORATIONS
| OF INCLUSION

. OMNIKAL

B MEJORES

| LUGARES PARA TRABAJAR
2020 | Por Equidad LGBT
100% HRC EQUIDAD MX

) EN LAS ORGANIZACIONES

RANKING DE
EQUIDAD DE GENERO







CeliaR.

Diversity Champion in Kellogg

For Celia R., lessons on the importance of Diversity
~ &lInclusion started young, as the daughter of a
. dedicated English teacher.

“From an early age, | learned that everyone can
-have the opportunity to make a difference,” she

. said. “But we have to include everyone to make
all the difference we can.”

Those early lessons have come in handy now that
Celia, Corporate Affairs Supervisor and this year's
KLA D&l Champion, is helping to lead the
integration of Kellogg and Parati, a Brazilian food
company acquired in 2016.

“We needed to be able to combine the best of both companies to create one unified culture. We
also needed to engage our leaders to understand the important role they have in supporting the
acquisition,” Celia said.

In addition to our communication strategy, keeping all employees updated on changes was a crucial
part of the transition. As part of this integration, 3,400 Parati employees were also trained in our
company'’s K Values.

But Celia adds that it is important to not only talk the talk, but also walk the walk of D&I.

“To talk about D&I and how all people are welcome is not always enough. We need to treat them
as well as we can, put ourselves in their shoes and open our doors to new opportunities, to give
people different choices and learn from them,” she said.

While Kellogg's Brazil offices are working to expand their roster of D&l programs, Celia notes progress
is already being felt. This year, Kellogg's Brazil invited women across the company to watch the
Balance for Better event, a celebration of Women of Kellogg's (WOK) 5th anniversary, broadcast live
from Querétaro, Mexico. The event struck a chord in a country where women still face many barriers
to equality.

“It is something different for women here from Séo Lourenco do Oeste to watch the SVP &
President of KLA talking about gender equality and seeing that a woman is there, fighting to
empower other women in the company,” Celia said.

Now, Celia and her team are continuing to push forward on D&l efforts and have plans underway to
strengthen the presence of B/ERGs like WOK across Kellogg in Brazil.

“I know we have a long way to go,” Celia said. “But, as a millennial, | think by living the values of
integrity and respect, we will naturally become more inclusive and more diverse. We must see
others and their values in order to learn more and do more as a company.”

As Sr. Director of Sales, KNA, Carey wears many
hats at Kellogg. But one role that has been
especially rewarding has been his active
involvement in many aspects of D&I. This includes -
his efforts to expand diversity in the recruiting
pipeline through partnerships with select
universities and diversity organizations like the
Thurgood Marshall College Fund.

“It's truly a passion,” said Carey, this year’s KNA
D& Champion. “It is rewarding to see the :
exceptional talent that our campus teams recruit A . B
to join our robust summer intern program, and : :
then even more fulfilling seeing many of these

students transition to high performing full-time

employees with the company,” he added.

For Carey, these D&l efforts collectively have the

By helping to build a more diverse workforce from power to impact the entire business.
the ground up, Carey believes Kellogg can cultivate
the future leaders the organization needs to meet “Diversity & Inclusion is critical to the success of

any organization,” he said. “In fact, | view
Diversity & Inclusion as a strategic business

“D&I challenges the organization to ideate, imperative in which all employees’ differences are
respond, and execute differently to meet the welcomed, valued, and considered a competitive
needs of the diverse customers and consumers advantage.”

we serve,” he said. “It is essential for hiring
managers aiming to fill open roles, to pursue
candidates that not only fill gaps in capabilities
but also existing gaps in perspectives.”

the business trials of tomorrow.

Carey's commitment to D&I goes well beyond just
recruiting for diverse backgrounds. He is one of five
people in the KNA region trained as a facilitator for
unconscious bias training and has been a dedicated
advocate for D&l across North America. Carey also
proudly serves as co-chair for the PDC3 (People
Development Committee), which is responsible for
developing strategies that support the growth and
development of senior level sales roles. Diversity is
a key component of the many strategies deployed
by the PDC3.




Zuleikha C.

Zuleikha K., this year's D&l champion for KEU and a
Project Management Officer in Manchester City's
I.T. department, has always been passionate about
diversity issues. It is a trait she ascribes, at least in
part, to her own personal background. “/ grew up
with diversity around me and have met lots of
people from varying backgrounds and
experiences,” she said. “Additionally, I'm an ethnic
minority and a woman and have felt some of the
pain points around lack of inclusion due to this.”

That life experience, including an early focus on social responsibility from her elder sisters, has
helped her champion D&l values in all aspects of her work at Kellogg. Encouraged by a manager,
she first became involved in Kellogg D&l programs about two years ago. Since then, she has
organized an unconscious bias training session for her department, worked with students with
visual impairments to make Kellogg a more accessible product, and is a member of the K-Pride &
Allies B/ERG. She also leverages flexible working policies to free up her Fridays for volunteer work
with an NGO that supports refugees.

But for Zuleikha, the true power of D&l goes beyond the typical narrative of hiring for diverse
backgrounds or supporting nonprofits. Instead, she says, D&l is something that can improve the
workplace for everyone.

“D&l is about building more flexible and nurturing structures that allow people to be their
best,” she said. “There is so much that people can offer, and sometimes our structures at work
are better at putting people in boxes than bringing out the best they have to give.”

While Zuleikha may go above and beyond the call of duty to support D&I, she has encouraging
advice for those looking to get more involved.

“Find something that you love to do, a skill or talent and get support from your managers,”
she noted. “I've been very lucky in that I've had very good managers here. Speaking from
experience from working at past companies, I've never had this kind of support at other
companies.”

Belinda Tumbers

Belinda Tumbers, Managing Director, Kellogg AMEA
Snacks, is a rare breed amongst her peers. Not only
was she the first female Managing Director in
Kellogg's 90-year history in Australia, she also had
an improbable start on her journey to the executive
suite. She started out as a receptionist at an
advertising agency and after rising through the
ranks, was eventually headhunted by Kellogg to
join their marketing team. She has spent the last 20
years at Kellogg, in various positions and locations
around the world.

In addition to her current role of expanding the snacking market in Asia, Pacific, Middle East and
Africa, Belinda is dedicated to helping more women move up the career ladder. Approximately
12% of CEOs in the fast moving Consumer Goods industry today are female, leaving plenty of
opportunity for more diverse representation in these key leadership roles.

“I'am a very driven person and | love seeing our business do well. What drives me equally is
being a role model to women who aspire to take on more senior leadership roles. Being able to
give other women someone they can look up to is what makes me do what | do every day,” said
Belinda. She was recently on the EY Women In Leadership Steering committee in Australia and in
2017, Belinda was presented the New South Wales Telstra Business Woman of the Year award.

Her leadership style is focused on creating the right conditions to help employees feel heard, as
well as being unafraid to take risks. “/ have a fundamental policy of open and transparent
leadership,” Belinda said. “I operate with an open door because I think it’s very important that
people feel they can come forward and share ideas or business concerns. | also feel that
businesses thrive when boundaries are pushed and people challenge the status quo and
conventional norms. | live by the saying, ‘get comfortable being uncomfortable,” as this pushes
you into new territories and ensures you are always growing.”

Her diversity efforts have begun to show results. Whilst Managing Director in Australia,
management roles shifted from 90% male to a 50/50 split along gender lines, with greater age
diversity. Under Belinda's leadership, more women were promoted to positions of leadership, and
ethnic diversity also increased in the business unit.

Now entering her third decade at Kellogg, Belinda shows no signs of stopping. “It's important to
continue pushing the equality agenda, to get more women into senior roles so they can make a
bigger contribution. We need to provide them with a platform to be seen and heard and the
rest will take care of itself" she said.



