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Tlateriality ACROSS OUR VALUE CHAIN

The following table lists the four sections of this corporate responsibility report and the topics within each. It also indicates the boundaries of each topic across our value
chain, and the U.N. SDGs we've identified as either “Priority” or “Additional” for each of these workstreams.
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Qur, BUSINESS REGIONS

In 2018, Kellogg reorganized its Europe and Asia Pacific regions to better align with business needs. Following are the four operating regions referenced in this report:

* Kellogg AMEA

(AMEA) including Asia, the Middle East,
Africa and Turkey?

* Kellogg Europe

(KEU) including Russia

* Kellogg Latin America
(KLA) including Mexico, Central America
and South America

* Kellogg North America
(KNA) including Canada and the
United States

CORPORATE RESPONSIBILITY GOVERNANCE

Kellogg Company’s Social Responsibility and Public Policy Committee of the Board of Directors
oversees our corporate responsibility strategy. Our Senior Vice President (SVP) of Global Corporate
Affairs, who reports to the Chairman and Chief Executive Officer (CEQ), is responsible for
successfully implementing the strategy and regularly updating the CEQO and Board committee. Our
Chief Sustainability Officer (CSO) reports to the SVP of Global Corporate Affairs. Additionally,
numerous leaders are accountable for achieving specific corporate responsibility commitments, based
on their roles. Our CEO, SVP, CSO and other leaders have annual performance goals tied to the
company's Corporate Responsibility metrics.

2018/2019 Corporate Responsibility Report ‘ 9












Jupporting
WELLBEING

W.K. Kellogg was the original wellbeing visionary.
Founding Kellogg as a plant-based company, he
understood, valued and communicated about the
nutrition and benefits of plant-based diets and their
impact on a broader world.
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\WELLBEING

NOURISHING 1S IN OUR NATURE

Today, according to researchers in a variety of fields,
the world faces three interconnected and significant
risks:

PHYSICAL WELLBEING
With all of the scientific knowledge the
world has today, we can begin to shift

Kellogg and our plant-based foods play an important role in addressing these needs through our overall

approach to wellbeing.
our view from treatment of illnesses to A plant-based diet is known to promote physiological wellbeing by providing the right balance of
one of overall wellbeing. J - : : : : :

macro- and micro-nutrients that feed and create a diverse microbiome, which supports immune

health, mood and sleep quality.

EMOTIONAL WELLBEING

The pillars of community — family and Food, by its very nature, brings people together. This togetherness fosters social and emotional
friendships — are changing. Kellogg has connections that provide nourishment and wellbeing in the broadest sense.

an opportunity to help people form

important connections, which often Also, as a leading global plant-based food company, we are uniquely placed to help tackle the urgent
involve food. issue of food security by sustainably producing and ensuring access to our nutritious foods.
SOCIETAL WELLBEING By unlocking the power of our foods in this way, we fulfill our purpose of:

We face a future of food insecurity

brought on by our growing population, R R 7o

climate vulnerability and malnutrition. WWWWM w
We must find a way to feed more people

within our planetary boundaries. Z: i o i 5 : ﬁ 7 o
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