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Grand Hyatt Dubai | 674 guestrooms

MAKE A GRAND
STATEMENT

Grand Hyatt hotels are meticulously designed to exemplify the brand’s
signature level of grandeur. With dramatic architecture and design,
each hotel provides an abundance of options to guests and exceptional
growth opportunities to owners and developers.

With multiple food and beverage venues, stunning meeting and
entertainment spaces and a traditional approach to classic service,
each hotel is a destination within a destination—attracting upscale
business and leisure travelers in many of the world’s most exciting
urban and resort locales.

For our guests and our owners, Grand Hyatt hotels rise above the
competition by going beyond expectations.

Grand Hyatt Shenzhen | 471 guestrooms




AN INSPIRED EXPERIENCE THAT
DRIVES PERFORMANCE AND LOYALTY

Catering to discerning global travelers, Grand Hyatt hotels command
a premium because they deliver a premium: luxuriously appointed
guestrooms, the finest multicultural and local cuisines, full-service
spas and grand gathering spaces designed to handle events of any
size. At every turn our hotel colleagues act as powerful ambassadors
of the brand, fueling guest engagement and repeat reservations with
the help of our World of Hyatt loyalty program.
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Media contact: Sian Martin, +1 312 780 5797, sian.martin@hyatt.com

Grand Hyatt Kuala Lumpur. | 370 guestrooms

Business Traveller’s 2015

BEST BUSINESS HOTEL BRAND

in the World
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A GLOBALLY REVERED BRAND THAT
CONTINUES TO GROW

With properties on six continents, the Grand Hyatt brand is recognized
and respected by travelers worldwide. With consistent awards and
accolades from leading publications and organizations, the brand is
growing dramatically but strategically to meet global demand.

Entering new markets for excellence: Grand Hyatt hotels in the pipeline
(as of December 31, 2016)

Grand Hyatt Abu Dhabi Grand Hyatt Kochi

Grand Hyatt Bogota Grand Hyatt Kuwait City

Grand Hyatt Gurgaon Residences Grand Hyatt Manila

Grand Hyatt Hefei Grand Hyatt Noida

Grand Hyatt Islamabed Grand Hyatt Xi'an

Grand Hyatt Jeddah Grand Hyatt San Francisco Airport

Visit hyattdevelopment.com

A growing portfolio of 47 H OTELS ranging
from 350—],600 ROOMS in the world’s

most popular destinations

Grand Hyatt Incheon | 1,022 guestrooms

Grand Hyatt Kauai Resort and Spa | 602 guestrooms
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